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Welcome to Issue 7 of the CONNECTED magazine 
Reflecting over the Chamber’s activity over the last six months, I could say it’s been a very 
challenging period. As the Chamber hosted politician after politician, engaging with them, 
asking members to express to them how a hard border would affect their business, and 
trying to drive the message home that a hard border was NOT the way forward. I’ve no 
doubt that the Chamber has welcomed each visitor but are frustrated and drained by the 
lack of clarity and decision making by the many politicians.

As the end of June 2018 looms and the EU Council meeting draws closer we can only but 
wonder will the timeline pass us by and businesses will be no further forward.

The Chamber President, Jennifer McKeever, recently articulated, perhaps more eloquent 
than I:

 “We are a city region that sits on a border spanning two counties, two countries, two 
jurisdictions - and we run businesses serving both. Every day, thousands of us cross the 
border for work, for education, for health and for trade.

“The EU is not a foreign, far-away bureaucracy – it’s a couple of miles from where we sit. 
It’s where many of our staff live and where we find our customers, and trading partners.

“Everybody accepts that it would be unacceptable to re-introduce a hard border in 
Ireland. What is infinitely more difficult to understand is how we can pull out of the 
Customs Union and Single Market without one.

“The truth is we just cannot see how you can square this circle: To both leave the EU and 
to ensure no border - to create the unique solution for Northern Ireland and to do it 
without damaging our peace and prosperity.”

No one knows what is coming down the line, June 2018 may well pass us by as will June 
2019 and we, as business men and women, no further forward with what Brexit will mean 
for our businesses.

We may continue to be pragmatic, continue to move forward as best we can, for as 
employers we have employees who have families, mortgages, and homes. We continue 
to make a difference for those who come behind us – the next generation.

If we can look to anything, then we can look to the North West Business Awards, held at 
the beginning of June in the City Hotel. It’s a litmus test of what the North West is doing, 
what is good in business and how we have to celebrate all that is good. 

I’m delighted for O’Neills for winning the North West Business of the Year, but equally 
delighted for all those businesses that not only won but also participated. To be present in 
the room was to be a great achievement for any business. 

Finally, these pages are filled with good news, from the Tourism Strategy launched by 
Derry City and Strabane Council – ‘A new level of Ambition’ to JC Halliday opening a new 
showroom and our unsung hero, a City of Derry Airport firefighter, who received an MBE 
for his services to the community.

There is much to be celebrated, there is much to be thankful for. We may not know all the 
answers but as many of us continue to be better at business for all the right reasons, 
remember what Hillary Clinton said: 
“The difference between a politician 
and a statesman is that a politician 
thinks about the next election while 
the statesman thinks about the next 
generation.”

Jackie Logan
Editor

Chamber Sponsors

Chamber Patrons
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PRESIDENT’S MESSAGE

PRESIDENT’S MESSAGE
What an incredible – if challenging – privilege 
it has been to be President throughout these 
first months of 2018, against a backdrop of such 
political and economic turmoil, both in Northern 
Ireland and across the UK. 

Our city and region has found itself in the eye of the 
Brexit storm as a cross border and cross regional city, 
serving customers and supporting staff who cross the 
border every day for work and business. As the 
negotiations between the UK and the EU have 
become more detailed, the Chamber has been 
honoured to have an audience here in the city with 
Sir Keir Starmer MP, Simon Coveney TD, Jeremy 
Corbyn MP and Michel Barnier to discuss Brexit and 
the impact it will have on Northern Ireland and the 
North West. 

Our members’ concerns over Brexit are remarkably 
similar regardless of sector, size – or even whether 
they voted Leave or Remain: access to skilled staff, 
access to markets and the impact of withdrawal 
from the Customs Union and Single Market and the 
impact that may have on costs, tariffs and movement 
of goods and services. At the time of going to print, 
we are no clearer on what the final Brexit landscape 
will look like, but in the words of Michel Barnier: “It 
cannot be business as usual”. 

On the home front, the lack of an Executive at 
Stormont has been equally frustrating for businesses 

and we were delighted to host 
the Head of the Northern Ireland 
Civil Service, David Sterling, for 
a business lunch where he went 
from table to table, and took the 
time to hear the concerns from 
members and to respond where 
he could. 

At every opportunity the Chamber 
has implored our political 
leadership to work together for 
a shared future where all our 
communities can look forward to a 
future with better and brighter 
opportunities.  Within our 
Strategic Growth Plan for the 
City and Region we aspire to an 
expanded University, improved 
infrastructure and to becoming the 
‘cultural destination of choice 
on the island of Ireland’ for our 
visitors. 

With investment stalling on big 
– and small – projects due to the 
current impasse in the political 
environment, it’s hard to see how 
we can achieve these goals. Even 
if Stormont was to return this 
week, the last 18 months have 
now been lost – and sadly, there 
seems to be no prospect of our 
political parties getting back to 
work anytime soon. 

Against these substantial 
frustrations, our Chamber 
members have been fully engaged 
and articulate and have shown 
enormous resilience. They 
continue to invest and grow their 
businesses, taking care of 
customers and improving their 
products and services. They have 
been looking at new markets and 
some have started to hedge their 
investments, buying property on 
both sides of the border. With little 
or no political leadership they are 
making their own assessment of 
what the future holds and trying to 
make the best decisions they can 
for their businesses and staff. 

In my opinion, our businesses 
people have shown great stoicism, 
leadership and patience. Our 
political parties could learn a lot 
from business – how to set out a 
clear plan; how to communicate 

your goals to everyone you work 
with; how you keep working on 
your goals – even if you 
acknowledge that you are not 
going to agree on everything 
along the way, and most 
importantly: that you cannot 
afford to abdicate your leadership 
when the going gets tough. The 
business men and women across 
our Chamber membership have 
continued to work and grow and 
continue to be both industry 
leaders and role models in their 
workplaces and their communities. 

In addition to political 
engagement, the Chamber of 
Commerce was delighted to be 
joint hosts of a Tourism 
Conference in May, with the 
Derry & Strabane District Council 
and Visit Derry – it was a superb 
demonstration of the potential 
that the North West is keen to 
realise. The conference also 
launched the Tourism Strategy 
2018-2025 for Derry & Strabane 
District Council and it presented 
an opportunity to understand the 
key role that tourism has within the 
wider economic strategy. 

Tourism lifts more than just our 
visitors’ expectations – it helps us 
all see ourselves as they see us: an 
ancient Walled City, surrounded by 
beautiful landscapes and home to 
excellent hospitality. The strategy 
sets out how we will maximise our 
hub location, connecting the Wild 
Atlantic Way and the Causeway 
Coastal route and its headline 
ambition is to increase visitor 
spend to £100 million per annum 
and to create 1000 additional jobs 
in the industry. 

Most importantly, it was an 
opportunity to bring our tourism 
and hospitality businesses 
together and inspire them to have 
confidence in a strategy which 
will encourage our visitors to stay 
longer and spend more. 

Jennifer McKeever
Jennifer McKeever
President of the Londonderry 
Chamber of Commerce
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NEW INDUSTRY FOR 
NORTHERN IRELAND

DALRADIAN GOLD LTD. 
NORTHERN IRELAND OFFICE
67 Main Street Gortin,
County Tyrone,
BT79 8NH 
Tel: 028 8164 8012
Email: community@dalradian.com

World-class Mine 
Jobs in Tyrone

After seven years of exploration, 
engineering and environmental 
studies, Dalradian Gold lodged 
a planning application for an 
underground gold mine in Tyrone 
at the end of last year.

The planning application 
(ref: LA10/2017/1249/F) 
can be accessed at www.epicpublic.
planningni.gov.uk/publicaccess.  The 
Department for Infrastructure placed 
an advert in the press asking for 
people’s views on our proposal.  

$   BILLION+1

350    JOBS
WHEN MINE 
OPERATIONAL

MAJOR PRIVATE SECTOR INVESTMENT FOR TYRONE

£40,000
AVERAGE SALARY

£360 MILLION
CAPITAL INVESTMENT

£

ONE OF THE WORLD’S 

TOP UNDEVELOPED GOLD 
DEPOSITS BY GRADE

+ HIGHEST 
ENVIRONMENTAL 
AND SAFETY 
STANDARDS

SPEND OVER THE LIFE OF THE MINE 

£4 Million
COMMUNITY FUND 
COMMITMENT

This project has the potential to 
transform the local economy 
West of the Bann and to stimulate 
businesses across Northern Ireland. 
Our safe, modern mine has been 
designed to be environmentally 
responsible by meeting or exceeding 
all regulatory guidelines. 

Our planning application runs to 
around 10,000 pages and is subject 
to a rigorous planning process.

If you support our plans to build 
a mine and believe it will add to 

Northern Ireland’s economy 
while respecting the environment, 
express your support to DfI. 

You will want to include the specific reasons 
you support the application. 

You can do this via our 
“Build a Support Letter” 
tool at www.dalradian.com/opportunity. 
 
Alternately, you may write 
directly to DfI by email at 
planning@infrastructure-ni.gov.uk 
referencing LA10/2017/1249/F.
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US SPIRITS 
COMPANY 
ACQUIRES STAKE 
IN DERRY’S 
NICHE DRINKS 
A US spirits company in 
Missouri has acquired a 
stake in a Londonderry 
liqueur firm as they look 
to build a distillery in the 
city.

Luxco in St Louis and 
Niche Drinks already 
produce Saint Brendan’s 
Irish Cream and global 
brand, The Quiet Man 
Irish whiskey.

In a statement, the com-
pany said it had spoken 
to the Strategic Invest-
ment Board to discuss 
building an Irish whiskey 
distillery in 
Ebrington Square in 
Derry.

Ciaran Mulgrew, 
managing director of 
Niche Drinks, said: 
“Luxco has impressive 
distillery experience, 
having built Lux Row 
Distillers and partnered 
with Limestone Branch 
Distillery, both in 
Kentucky, and is nearing 
completion of a Tequila 
distillery in Arandas, 
Mexico.

“This experience will be 
a tremendous asset as 
we proceed with The 
Quiet Man Craft Distillery 
at Ebrington Square.”

Mr Mulgrew is to 
remain with the business 
following the transaction.

FRYLITE CELEBRATES 30TH ANNIVERSARY 
NEWLY POWERED BY NATURAL GAS

Crazy Rabbit Ice Cream hops into Derry to 
provide delicious healthy treats!

Following success in Derry City 
and Strabane District Council’s 
10k Business Challenge last 
year, Rowena Millar has brought 
her Crazy Rabbit Ice Cream 
range of plant-based treats to 
local streets.

Rowena, who launched her 
business with the support of the 
Go For It programme, 
successfully pitched the Business 
Challenge judges her innovative 
plans as part of last year’s 
Enterprise Week.

The Go For It programme is part 
funded by Invest Northern 
Ireland and the European 
Regional Development Fund 
under the Investment for Growth 

and Jobs Northern Ireland 
(2014-2020) Programme.

Rowena’s aim is to offer local 
people accessible dairy free, 
gluten free, soya free sweet 
treats and ice cream that taste 
as good as their traditional 
equivalent and are made from 
100% natural and organic 
ingredients.

The presentation and business 
plan earned her a £2,000 stake 
in the £10k Business Challenge 
prize pot and she wasted no 
time in furthering her plans with 
the purchase of an ice cream 
cart to allow her to sell the Crazy 
Rabbit offering on Derry Quay 
and at local festivals and events.

Owner, Rowena said; “Crazy 
Rabbit began its quest focusing 
on non-dairy ice cream and 
chocolates, that are not only 
delicious, but are also 
naturally gluten free, soya free 
and contain only five natural 
organic ingredients.

“I am looking forward to serving 
my own version of plant-based 
deliciousness by way of ice 
cream and chocolates from the 
cart on the quay and in local 
food markets.”

Pictured are Eamon McCay, Managing Director Frylite 
and Jamie Cunningham, Key Account Manager, SGN 
Natural Gas at Frylite’s headquarters in Strabane. 

Strabane-based cooking oil company Frylite is 
celebrating its 30th anniversary by connecting 
its headquarters to the new mains gas network 
which is now operating in the town.

Frylite is recognised as the market leader in the 
supply of fresh oils in Northern Ireland and the 
Republic of Ireland, as well as in the collection 
and recycling of waste oils.

Eamon McCay, Managing Director and company 
founder, welcomed the opportunity to connect 
to one of the biggest infrastructure projects 
carried out in the Western region.

Mr McCay, who established the business in 1988 
to provide waste oil services for the catering 
and hospitality industry, commented; “As we 
celebrate 30 years in business this year, we are 
confident that the decision to convert our waste 
oil processing facility to natural gas will meet our 
growing business energy needs while 
strengthening our competitive edge for 
customers. 

“We welcome this major new energy 
infrastructure investment in Strabane which will 
help local companies reduce their carbon 
footprint and accelerate business growth in 
increasingly competitive global markets.”

Jamie Cunningham, Key Account Manager with 
SGN Natural Gas, said; “Frylite joins a growing 
band of leading local manufacturing companies and 
commercial users putting their faith in the benefits of 
natural gas as the best way to power their business-
es now and in the future, secure in the knowledge 
that it is the most energy efficient and cost-effective 
fuel source to meet their customer requirements.”

As well as Frylite’s headquarters based in the 
Orchard Road Industrial Estate in Strabane, the 
company also operates depots in Dublin, 
Galway and Cork, employing a workforce 
totalling over 250 people. Its clients include KFC, 
Hilton Hotels, Burger King and TGI Fridays.

Rowena Millar.
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Bishop’s Gate Hotel, 24 Bishop Street, 
Derry~Londonderry, BT48 6PP
t :  028 7114 0300  
e :  sales@bishopsgatehotelderry.com  
w : bishopsgatehotelderry.com

THE WIG BAR & LOUNGE
Freshly prepared bar snacks and daily specials 

served from 12 noon – 7pm
 Live music every Friday and Saturday

THE GOWN RESTAURANT
Evening meals served daily from 5.00pm until 9.00pm

2 course - £19.95          3 course - £24.95
Sunday lunch available Midday - 2.30pm  

3 course with tea / coffee - £19.50

FOUR AA SILVER STARS AND ONE ROSETTE 
AWARD FOR BISHOP’S GATE HOTEL!
If ever a new hotel has made an impact 
since it opened, it has to be Bishop’s 
Gate Hotel.

Following a recent assessment from the 
AA, Bishop’s Gate Hotel has been given 
four AA Silver Stars for the hotel’s facilities 
and a coveted Rosette Award for the 
dining experience in The Gown 
restaurant.

This is a huge accolade for an 
independently run boutique hotel and 
restaurant, which only opened its doors 
in 2016.

A Rosette is awarded for the quality of the 
restaurant, the service provided and the 
standard and presentation of the food. 
Less than 10% of restaurants in the UK 
have a Rosette Award.

Now in its third year of business and 
going from strength to strength this is an 
exciting time for the hotel. 

Ciaran O’Neill, Managing Director, 
Bishop’s Gate Hotel commented; “Our 
reputation for excellence and high-quality 
service is well known, as is the ongoing 
work we undertake to ensure unrivalled 
levels of expertise. This is an integral part 
of the Bishop’s Gate Hotel experience.

“Why not visit to find out what makes 
Bishop’s Gate Hotel exceptional? You’re 
guaranteed a heady mix of ingredients. 
For starters, there’s a generous dose of 
Derry hospitality, delivered by 
genuine, friendly people from those on 
the reception desk, to the bar staff and 
the restaurant team. Then there’s the 
rooms, a little slice of paradise!”

One Rosette Award for Bishop’s Gate Hotel: 
Bishop’s Gate Hotel Chefs Lee Laverty, 
Paul Sharkey and Iain Archer celebrate 
the hotel’s success.
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FOCUS ON TECHNOLOGY AT 
ST. CECILIA’S COLLEGE
The importance of digital 
technology was outlined to 
students at St. Cecilia’s 
College by industry 
representatives during their 
annual TECH Week.  As a 
region, Northern Ireland offers 
a highly skilled, experienced 
and adaptable workforce, a 
cost competitive location and 
a partnership approach with 
government to provide advice 
and financial incentives for 
locating here.

InVision based in the
Innovation Centre, Derry-
Londonderry, is a company 
with headquarters in 
Dusseldorf.  They gave 
students an overview of their 
role in making life easier for 
call centre staff through use of 
their software.  

Students also got the 
opportunity to look at the 
impact that digital technology 
has on fashion.  Hannah Vail, 
currently stocked at Topshop 
and Deirdre Williams from the 
Fashion and Textile Centre 
outlined the opportunities 
that exist within the centre for 

IRELAND’S FIRST PRIVATE 
INDEPENDENT STEM 
ACADEMY OPENS FOR 
BUSINESS IN DERRY
Ireland’s first private 
international Science, 
Technology, Engineering 
and Maths (STEM) School - 
the Academy for 
International Science and 
Research (AISR) was recently 
officially launched by former 
Minister for Employment 
and Learning, Dr Stephen 
Farry. 

AISR has been established 
in response to a clear 
market need to address 
the decline in the interest, 
enjoyment and uptake 
of STEM subjects among 
young people. It is 
different because it offers 
more meaningful teaching 
approaches to students, is 
great for career preparation 
and also of immense value 
in plugging the skills gap for 
business.

Located in Derry~
Londonderry, AISR’s new 
Clarendon Street campus 
is offering local students 
vocational training to the 
highest standards (technical 
professional level) in areas 
such as engineering, 
science, mathematics, IT 
and interactive media and 
cyber security. 

The brainchild of CEO, 
Dr Terry McIvor, AISR will 
develop and deliver new 
local, national and global 
study programmes and 
initiatives that will help train 
up the talent of the future 
and presents a persuasive 
case to students about the 
multiple benefits associated 
with studying STEM. 

Dr Terry McIvor, CEO of AISR.

Speaking at the launch, Dr 
McIvor said: “In the post Brexit 
era, a skilled workforce across 
the island of Ireland has been 
highlighted as a major 
necessity in developing our 
economy with performance of 
STEM subjects playing a vital 
role to the overall health and 
wealth of our society.”

With AISR now officially open 
for business, it is reaching out 
to local school leavers, 
international students and 
life-long learners, 
encouraging them to study 
STEM in new and innovative 
ways and through partnership 
working opening up new entry 
points to industry, commerce 
and business. 

AISR’s STEM courses are 
geared towards Level 2 to Level 
5 school leavers (age 17-20) 
although they can also be 
accessed by life-long learners, 
overseas students or those 
considering a career choice. 

Aisling Conaty, Careers Manager, St. Cecilia’s College, Hannah Vail and 
Deirdre Williams with students.

students and designers using 
some of the most up to date 
packages in technology.  

IGNITE, females in technology 
from the main IT companies, 
got students problem solving 
in order to demonstrate 
working in technology which 
allowed students to work 
collaboratively with the 
support of experts from 
industry.

Students also heard from 
heavyweights in business 
consultation PwC.  Vivienne 
Kerr, from School Employer 
Connections outlined the 
value of companies giving 
time to schools saying; 
“Employers provide 
opportunities for our students 
that allows them to gain real 
insight into careers and make 
appropriate subject choices 
for GCSE and A Level.  These 
experiences ensure that 
employers can have an 
influence on the workforce 
of the future, and a hand in 
shaping the future 
employee.”
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ALLSTATE EMBRACES THE ‘COGNITIVE ERA’
Whatever the sector, all industries are facing 
disruption by digital technologies and
business models. This is presenting 
significant threats and opportunities for the 
technology and insurance industry. 

Allstate Northern Ireland Senior 
Manager, Kathryn Harkin, shares how Allstate 
is embracing these opportunities to leverage 
the latest cognitive approaches in Artificial 
Intelligence (AI) and Machine Learning (ML) 
here in the North West.

“To maximise the opportunities big data 
provides, Allstate has created the new 
Allstate NI Cognitive Automation Incubator 
team to use ML technologies, transforming 
this data to provide meaningful insights. 

“ACAI, pronounced Ak-I, is Allstate Northern 
Ireland’s Cognitive Automation Incubator. It’s 
an immersive learning environment across 
a number of related disciplines, including 
Robotic Process Automation, Chatbots and 
Machine Learning. The initial focus will be on 
building up these much sought-after skills.

“ACAI will enable research in cognitive 
analytics and emerging technologies, 
running of proof of concepts, as well as 
incubating and developing prototypes to 
create innovative solutions for Allstate.

“Resources will stay in the ACAI 
environment for approximately 12-18 
months working on real business 
problems before graduating. These teams 
will then lead the way in building a 
community of citizen data scientists, 
expanding the influence of data science 
and analytics across the Allstate 
organisation.

“At a time of the 4th industrial revolution, 
the cognitive era isn’t about machines 
replacing humans.  Automation will allow 
Allstate to introduce efficiencies and 
reduce repetitive, manual tasks currently 
done by our people. 

“An example of this is improving call 
centre efficiencies with the use of a 
Chabot interface using natural language 

Allstate Northern Ireland Senior Manager 
Kathryn Harkin.

processing. This will free up call centre staff 
for higher-value, more complex interaction. 

“Using Machine Learning techniques to 
gain better insights from Allstate’s vast data 
reservoirs will ensure we make better data 
based decisions, focus on customer needs, 
offer personalised products, reduce claim 
time and improve the overall insurance 
experience,” concludes Kathryn.

NEW HUB LAUNCHED FOR YOUNG ADULTS 
Liberty Consortium has recently launched 
The HUB, a centre offering day 
opportunities and social provision for 
young adults with learning disabilities 
within the heart of the local community. 
The new HUB is located within Northside 
Village Centre, in the former premises of 
NWRC.

Mark Roberts, Liberty Consortium, Dominic O’Neill, BBC Children in Need and Gavin Melly, Liberty 
Consortium with some of the young people.

Liberty is the community organisation 
behind the successful Playtrail Project, 
located within the grounds of Ardnashee 
School and College. The new premises 
will be used six days per week to provide 
a range of day opportunities and social 
provision for young adults with learning 
disabilities, utilising the range of local 

community facilities to provide increased 
opportunities for the young people that 
attend the provision.

Mark Roberts, Director of Liberty 
Consortium said; “This is a great facility 
that places the needs of our young people 
front and centre, bringing the service into 
the very heart of our community and 
allowing our programmes to access a 
range of local services that will only add to 
the provision that we currently provide.”

Services delivered at The HUB will include 
day opportunities funded through the 
WHSCT, provision of the Inclusive BUD 
Club Youth Provision and the location for 
Weekender activities. The young people 
are so excited with their new space and 
can’t wait to put their own stamp on it, nip 
into SuperValu for some shopping for their 
Cook-It class and the boys just love 
Bareknuckle Barbershop. Des Farrell, 
Manager of Northside commented; “We 
are delighted to welcome Liberty 
Consortium to the Centre and myself and 
the traders look forward to engaging with 
the young people as they explore both the 
Centre and the other facilities throughout 
the local community.”
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With almost 20 years experience delivering 
high quality IT services to the local business 
community, Com Cubed are the smart 
choice when considering a partner in this 
ever changing, business critical environment.

• Professional help desk support

• IT guidance and advice

• Office moves and upgrades

• Sage business partner

• VoIP phone systems

• Wireless network solutions

• Cloud based services

• Data recovery and security

• Email and internet compliance

www.comcubed.co.uk  (0044) 2871 264490
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HUNTER APPAREL SOLUTIONS GOES 
FROM STRENGTH TO STRENGTH

Family-run clothing firm, Hunter Apparel 
Solutions, has seen nearly a twenty percent rise 
in its employment figures over the past twelve 
months and the company is on track to further 
increase its workforce bringing it to a total of 41 
staff at its Springtown Industrial Estate base. 

The company dates back to 1936 and supplies 
a vast range of industries from military, transport, 
utilities and postal customers.  It recently received 
confirmation that it has secured an extension to its 
Virgin Trains contract which will run up and until, 
the end of Virgin’s own franchise giving Hunter 
Apparel Solutions up to two years more business 
with them.

In addition to growing its workforce and customer 
base, Hunter Apparel Solutions has been busy 
rebranding the company including the develop-
ment of a fresh new website for which it won ‘Best 
IT Innovation and Website’ award at the Profes-
sional Clothing Awards.  Simon Hunter, CEO, has 
also recently been selected as a member of the 
Board of Directors for the Professional Clothing 
Industry Association Worldwide (PCIAW).  

This Directorial position on a Global Board of 
Directors for the industry is a great honour for 
Simon and the company. As part of the 
directorship, Hunter Apparel Solutions will be 
entitled to membership of this body and in future 
will be displaying the trademarks of this body.

As the company continues to concentrate on its 
growth, it was delighted to be awarded the head 
to toe PPE solution for the fire fighters in the Irish 
Naval Service. This award will see Hunter supply 
helmets, hoods, new fire fighter suits, gloves and 
boots, as well as Hunter’s market leading Hunter-
CARE® care and maintenance solution.

2018 is proving to be a successful year for Hunter 
Apparel Solutions as it goes from strength to 
strength with its technology solutions being used 
by a wide range of clients for hopefully many 
years to come. 

NEW HOMES AT CLON ELAGH ARE   
HAVING A MAJOR IMPACT 
Once completed, Apex’s devel-
opment at Clon Elagh in Derry
~Londonderry will include over 
750 high-quality new homes, with 
green spaces and a linear park.

This is one of the largest develop-
ments undertaken by a housing 
association in Northern Ireland in 
the last 30 years. The sheer scale 
of the development, totalling 757 
new homes represents one of the 
most dynamic, imaginative and 
challenging construction projects 
undertaken by any social housing 
provider in Northern Ireland. The 
first phase of 197 high-quality 
homes has now been completed 
and Apex’s Director of Devel-
opment and Procurement, Ray 
Forbes, is clear that the benefit of 
these homes in an area of acute 
housing demand will be felt for 
many generations to come.

“We are delighted to announce 
the completion of 197 new 
homes at Clon Elagh Phase I by 
the Kevin Watson Group. Phase 
IA will see another 47 new homes 
completed by Braidwater by 
July 2018. The homes provided 
in these first two phases alone 
have made a significant impact 
on waiting lists in an area of high 
housing need.

 “Our priority is to enhance qual-
ity of life for people of all ages, 

who will become this new community. We 
have created space within our development 
for a children’s play park, a linear park, as 
well as the construction of a neighbourhood 
hub which will support a grocery shop and 
social centre.

“Connectivity within a development of this 
size is vital for residents and a new ‘spine 
road’ running through the development will 
give direct access to the hundreds of new 
homes and alleviate pressure on the existing 
road.

Delivering such a large housing scheme also 
represents a major boost for the economy, 
Forbes adds: “The Clon Elagh development 
will maintain approximately 250 local jobs in 
construction and related services over the six 
year period of construction.” 

The estimated total cost of the Clon Elagh 
development is £89 million with the 
Department for Communities contributing 
£51 million in grant aid and Apex raising £38 
million in private finance.

FLEMING’S HELP PREPARE FOR THE WORLD CUP IN RUSSIA
Fleming Agri Products have supplied 
machinery to numerous legendary 
sporting venues around the UK and 
Ireland, such as St. James Park in 
Newcastle, Tottenham Hotspur’s Ellen 
Road and Wembley Stadium to name 
a few.  

One of the most recent accolades is 
the opportunity to send a number of 
machines to be part of the 2018 World 
Cup pitch preparations in Russia. This is 
something the newly formed Grounds 
Care Division is very proud of and 

provides everyone from the factory 
with some bragging rights for the 
Tournament. 

Simon Hunter, CEO Hunter Apparel Solutions and 
Roisin Hunter, Chief Financial Officer Hunter Apparel 
Solutions collecting the award for Best IT Innovation 
and Website at the Professional Clothing Awards. 

Apex development at Clon Elagh.

Flemings prepare for Russia.
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CHAMBER LIFE – THE 
CHIEF EXECUTIVE’S UPDATE 

Once again, the Chamber has been 
exceptionally busy since the Annual 
General Meeting in December of last 
year where our new President, 
Jennifer McKeever, took up the role.

Over that period, we’ve had many events from 
café conversation, speed networking and 
business breakfasts to luncheons. We’ve engaged 
with local politicians, Irish politicians, Scottish and 
English politicians as the issue of Brexit 
becomes even more heated and the way forward 
even more confusing – ‘nothing is agreed until 
everything is agreed’. 

At the Londonderry Chamber of Commerce, 
we’ve continued to engage at the highest level to 
ensure that the voice of businesses in the North 
West is heard across the United Kingdom, Ireland 
and Europe.  Those in power and making policies 
must understand the threats and opportunities 
that are open to businesses as a result of their 
decision-making – we have endeavoured to ensure 
your voice has been heard – loud and clear!

January was a busy month, which saw the ‘Getting 
to Know Your Chamber’ event where, as a member, 
you get an opportunity to meet the President, 
officers and staff who work on your behalf. It was 
also a great networking opportunity. 

The Shadow Secretary of State for Exiting the 
European Union, Sir Keir Starmer MP also 
attended a Business Breakfast in January. The 
breakfast at the City Hotel, Derry, allowed 
chamber members exclusive access to a key 
influencer in the Brexit debate.

February saw another visitor that of Mike Russell, 
a Scottish National Party politician, who is the 
Minister for UK Negotiations on Scotland’s Place in 
Europe and once again the topic was borders and 
Brexit.

We’ve had several courses over the last six months 
too; How to rank Number One on Google; How to 
Master Content and PR for Business Growth as well 
as authentic leadership through Mindfulness. Each 
of these courses allowing members to fully engage 
and learn new aspects to assist them in business. Sir Keir Starmer & Jennifer McKeever.

Jennifer McKeever.

Sinead McLaughlin.
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Speed networking, always a favourite, where 
like-minded people can meet new and 
interesting business men and women was kindly 
hosted by the Maldron Hotel. 

April saw a business lunch with Head of the 
Northern Ireland Civil Service, David Sterling, 
where we welcomed his comments that he will 
do all in his power to assist businesses in the 
North West. 

April saw a GDPR event held by the Ulster Bank 
in the Millennium Forum, which outlined the 
steps businesses need to take if they are to 
remain compliant given the new legislative 
regulations. Although on a much lesser scale, it 
too, has the potential to disrupt business.

Grofuse workshop.

David Sterling lunch pre-meeting.

A theme throughout this tenure 
has been Brexit. So, it was no 
surprise that the Tánaiste Simon 
Coveney attended our President’s 
Lunch and engaged with business 
leaders on the Irish position on 
Brexit and borders. You can find 
out more within the pages of the 
magazine.

May saw a Café Conversation 
with Seamus Neely, Chief 
Executive Donegal County 
Council and John Kelpie, Chief 
Executive, Derry City and 
Strabane District Council at The 
Bunker, Sandwich Co, in The 
Diamond. It was a great 
opportunity to see both Councils 
working together for the good 
of the North West. May also 
saw the launch of the DSDC’s 
Tourism Strategy, ‘A new level of 
Ambition’ at the Guild Hall, you’ll 
find out more about that in the 
magazine.

We were also delighted to host 
Jeremy Corbyn MP and Leader 
of the Labour Party who left with 
no doubt what the members of 
this Chamber wanted – which is 
to stay in the Customs Union and 

Ulster Bank GDPR Event - Claire Wilson of 
Edwards & Co, Belfast.

Single Market. It was an 
extremely well attended breakfast 
and the message hasn’t changed 
according to the majority of 
politicians. They are all in 
agreement that there should be 
no hard border.

David Sterling is on record having 
said that Brexit is the biggest 
‘policy’ challenge since World 
War 2. 

I can understand that. In my 
lifetime I’ve never seen the North 
West as challenged as it is today. 
A hard border will have serious 
consequences to many of our 
members and to those in the 
North West. I’m still at a loss on 
how they square the circle? We, 
at the Chamber, on behalf of our 
members will continue to engage 
with politicians, influence where 
possible and inform them of the 
ramifications of their decision 
making. 

After all, nothing is agreed until 
everything is agreed!
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corbyn 
visits 
derry

Corbyn strode to the front of a room 
full of business men and women (and 
politicians) from the North West, who 
were hoping to hear something new, 
something different. 

He did his best to charm the audience: 
“This is not the first time that I have 
been in Derry, but it certainly won’t 
be the last time. It is wonderful to stay 
here in this hotel and wake up with a 
picture of John Hume by my bed.”

He continued by setting the scene for 
his thoughts on Brexit, he explained his 
position describing what happened in 
his north London constituency. He said 
that three-quarters of the voters in his 
north London constituency had voted 
to stay in the EU, but in other Labour 
held constituencies the people there 
had voted by the same margin to quit.

“We have to recognise there was a 
sense of anger and injustice, that 
people voted the way they did to leave 
the EU because of a lack of investment 
in their communities and a feeling of 
hopelessness,” he told the Chamber 
audience.

Labour will not back a “hard” Brexit, 
he told them and will “campaign for an 
agreement with the EU that gives us 
that regulatory alignment and 
protection of our trade relationship.

“We believe that there is not a majority 
for any kind of hard Brexit and it has 
always been clear to me – even clearer 
after coming here – is that the idea of 
any kind of border, physical border, 
virtual reality border, technical border, 
whatever between Northern Ireland 
and the Republic will be very, very 
damaging to the economy and will be 
a reverse of all the progress ever since 
the end of the Troubles and the Good 
Friday agreement,” he said.

However, Derry remained unclear as 
to what he meant and Bonnie Anley, 
the chair of Foyle Port, who reflected 
the majority of people’s opinion in the 
room, was clear in her sponsor’s 
message to Corbyn and the other 
Labour MPs present, saying there 
continues to “be a lack of clarity” on 
trade, travel and customs issues from 
London despite looming deadlines.

Jeremy Corbyn continued to engage 
with the audience and promised 
hugely improved roads and rail 
networks across Northern Ireland to 
deal with the consequences of Brexit 
if he becomes the next Prime Minister. 
He also claimed a Labour Government 
would establish a network of 
investment banks in all regions of the 
UK to invest in infrastructure.

 “Quite clearly for this city, infrastructure-
improvements are crucial,” he said. 
“You need better road connections, 
obviously, also better rail connections 
and better connections further south 
as well. If you want to develop trade 
elsewhere you are going to need an 
improved transport infrastructure. 

“We believe very strongly in the 
Labour Party that we have spent far 
too little in investment in infrastructure 
over the past decades in this country.”

Regarding Stormont, Mr Corbyn 
repeated an earlier call to the local 
political parties to get back up and 
running and he paid tribute to all those 
who had worked toward the Good 
Friday Agreement.

Jeremy Corbyn MP came to Derry in May declaring that there 
will not be a hard border after Brexit. However, not everyone was 
convinced. Jackie Logan, editor of CONNECTED writes.
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Bonnie Anley, Chair of Foyle Port, Jeremy Corbyn MP, Jennifer McKeever, Brian McGrath, Chief Executive 
and Commissioner, Sinead McLaughlin.

Northern Ireland needs a voice at the 
Brexit talks table, Jeremy Corbyn said. 
“Please, to the parties in Stormont: you 
have to come together to re-form a 
government there. 

“It is impossible to go through a 
period so crucial as Brexit negotiations 
without a voice for Northern Ireland 
being made at the table by the political 
classes in Northern Ireland. I hope they 
understand that message and I hope 
that we can make very rapid progress 
on that.”

Gavin Killeen, managing director of 
NuPrint and board member of the 
Londonderry Chamber said after the 
event, “Jeremy Corbyn is saying the 
same thing as everyone says, that there 
will be no hard border, no infrastructure, 
nothing to impede the movement of 

people and goods across the Border, 
but he wasn’t able to give any real, 
hard, firm solutions.

“He’s also proposing a new customs 
arrangement with the EU which would 
give alignment with the single market, 
but how that would be achieved is a 
challenge.

For many in the room they left the 
event without being much further 
forward. His address and Q&A session 

did little to inspire confidence that the 
situation would be any different under a 
Labour government at Westminster.

The parting shot from the Chamber 
audience said it all – an unprompted 
show of hands to stay in the Customs 
Union and Single Market and to give 
Corbyn, a long-time EU critic, clear 

sight of their unhappiness with the road 
being travelled in London. 

  He’s clear he’s not calling for another 
  referendum on Brexit, so really he’s 
supporting the government position on this, 
he’s not really challenging them on 
Brexit. It’s the same sort of story
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Fleming Agri Products is a fifth 
generation family business 
manufacturing a range of 
agricultural and grounds-care 
machinery at their factory in 
Newbuildings. With almost 
90% of production exported 
outside Northern Ireland, the 
company see a solid future 
in the viability of engineering 
and manufacturing in the 
North West region.

Approximately 12,000 
machines came off the 
production line in 2017 and 
were shipped to an extensive 
network of dealers and
importers worldwide. 
Fleming’s have put a 
dedicated Export Manager in 

MANUFACTURING LOCALLY, SELLING 
GLOBALLY CREATES MORE JOBS AT FLEMING’S

place in 2016 and have been 
growing and developing new 
export markets in France, 
Denmark, Latvia, Spain, 
Slovakia, UAE, Australia, New 
Zealand, and most recently the 
USA and Russia. 

The Fleming factory has been 
operating a two shift pattern 
up to the start of 2018, but 
due to increased demand from 
both the domestic and export 
markets for Fleming products, 
the workforce has had to be 
increased to create a third shift. 
This has created 10 further new 
job roles initially with further 
growth in employment as this 
new shift develops and increas-
es the production output. 

Plans for a new 25,000 sq. ft. 
factory extension are currently 
being put together to 
streamline the production 
flow and create capacity and 
capability for new products 
designed and developed in 
recent years to come online.   
Currently Fleming’s employ 

110 staff and the proposed 
new expansion will create a 
further 25 new positions at 
their base in Newbuildings.

For further details and 
employment opportunities with 
Fleming Agri Products please 
see; www.fleming-agri.co.uk 

Soda & Starch Pantry and Grill, a new 
restaurant located in the heart of 
Derry’s Craft Village, opened its doors 
to the public on 1st March 2018.
 
The menu will appeal to ‘foodies’ 
who love tantalising, wholesome 
Northern Ireland cooking.
 
The restaurant will offer passers by 
the chance to relax and take a break 
whilst visiting the North West. With a 
variety of delicious foods and drinks 
on the menu, it’s a place to unwind in 
friendly and welcoming settings. 
Using locally sourced produce, Soda 
& Starch Pantry and Grill is designed 
to cater to different tastes and appe-
tites as it offers a range of options, 
from a simple sandwich lunch through 
to a four course formal dinner. 

SODA & STARCH PANTRY AND 
GRILL TO REVITALISE 
TRADITIONAL FOOD OFFERING 
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Soda & Starch Pantry and Grill is a 
partnership between Head Chef 
Raymond Moran and local 
entrepreneur Ciaran O’Neill who 
operates the successful Bishop’s 
Gate Hotel within the Walled City.
 
Head Chef Raymond Moran 
discusses the concept: “Soda & 
Starch Pantry and Grill is all about 
the traditional home kitchen and the 
wonderful smells of classic soda and 
wheaten bread baking.  We hope to 
recreate many childhood memories 
with classic dishes and puddings. 

Our aim is to introduce local people 
and new visitors to our city to great 
traditional foods served in this part 
of the world.

“A perfect destination for coffee and scones or 
a homemade slice of cake, visitors will also have 
an opportunity to savour the light lunch menu 
options or simply enjoy a wonderful piece of local 
fish cooked to perfection with a nice glass of wine 
to mark the end of a busy day.”
 
Ciaran O’Neill commented: “We are excited to be 
expanding after successfully opening Bishop’s Gate 
boutique hotel in 2016. Partnering with Raymond in 
the opening of Soda & Starch Pantry and Grill was 
a natural choice.  Raymond is an accomplished chef 
and he is very passionate about the food he serves.” 

Head Chef Raymond Moran with local entrepreneur 
Ciaran O’Neill.

Fleming Agri Products.
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TÁNAISTE SIMON COVENEY 
ATTENDS THE PRESIDENT’S LUNCH

At the President’s Lunch in April in the 
City Hotel, Londonderry-Derry, Irish 
Tánaiste Simon Coveney, who is also 
the Republic of Ireland’s Minister for 
Foreign Affairs and Trade met various 
businesses from the North West 
and spoke to those attending the 
luncheon. The President’s Lunch was 
sponsored by Frylite.

He said: “I was very pleased to 
address the Londonderry Chamber of 

Commerce to outline the 
Government’s priorities and 
engagement to address the risks 
of Brexit for the island of Ireland, 
and also on working with the British 
government and the political parties in 
Northern Ireland to find a way beyond 
the current impasse with the devolved 
institutions.

“I’ve encouraged representatives at 
the Chamber event to stay engaged 
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on Brexit issues, and I look forward to 
their continued participation in 
stakeholder engagement opportunities 
over the coming months.”

But Minister Coveney said progress 
has to be made on the border - or any 
backstop agreement - by the summer.
“A border region with two jurisdictions 
that are co-operating really well with 
each other - between Letterkenny and 
Derry - in a way that is mutually 
beneficial for everybody. Sharing health 
services, GP services, education 
facilities - and that’s what we want to 
maintain in the future.

“We’re not asking for everything to be 
finalised by June, but we do expect to 
see significant progress on an operable, 
legal text that reflects the commitments 
that were made in December - which 
deals comprehensively with putting a 
backstop in place to ensure that there 
will be no border infrastructure on the 
island of Ireland.”

Jennifer McKeever, President of the 
Chamber, who eloquently conveyed 
the deep frustration felt by the business 
the community, particularly over the 
border said: “The Irish Border for us is 
not simply a line on a map – it’s a part 
of how we live and trade every day. 

“Our staff cross the border to get to 
work and some cross it several times in 
the course of daily trade. Our 
customers live on both sides of the 
border, we use hospitals and 
healthcare and education on both 
sides of the border. 

“An open and frictionless border is so 
absolutely crucial to civic and econom-
ic life here, we have had a hard time 
imagining how any government could 
reasonably contemplate creating any 
kind of border here. 

“And – without envy – we can see the 
triple conundrum that Prime Minister, 
Theresa May, has in front of her – 
having promised no hard border on 
the Island of Ireland, no watery border 
in the Irish sea – and still committing 
the whole of the UK to leaving the 
customs union and the single mar-
ket. At this stage it’s hard to see how 
achieving those three things sounds 
even possible to anybody.”Guests at President’s Lunch.

Sinead McLaughlin, Simon Coveney, Jennifer McKeever.
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Speaking about the 
possibilities she continued; 
“Of course, there is a 
tantalizingly attractive 
outcome that sees Northern 
Ireland become a special 
economic zone, an economic 
manifestation if you will of 
what we are politically – Irish, 
British and European – and to 
serve all three while remaining 
in the Customs’ Union and 
Single Market. What a game 
changer that would be for 
Northern Ireland!”

Taking the opportunity to 
commend the business 
community right across 
Northern Ireland she said, 
“they have demonstrated 
great resilience over the past 
two years. Some businesses 

PRESIDENT’S LUNCH PRESIDENT’S LUNCH

have started to lose valuable 
talent, as staff return to other 
parts of the EU; they have 
seen investment hesitate, and 
R&D wobble. 

“Business people have waited 
patiently and respectfully and 
have tried to make 
contingency plans with little 
or no information, they have 
listened to febrile rhetoric 
swirling around the media, 
and they have stayed the 
course, kept their cool, and 
continued to lead and grow 
their businesses.  

“But I think they have been 
kept waiting long enough, 
and now it’s time for clarity 
and honesty about what can 
really be achieved.”

Jennifer McKeever, Simon Coveney, Mayor of Derry Maoilisa McHugh, Martin Gormley of Frylite.

Sinead McLaughlin.
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Derry is embarking on a journey to 
take its tourism offering to a whole 
new level, says Jennifer McKeever 
President of Londonderry Chamber 
of Commerce.

We’ve made some great strides in the 
last five years. A lot of hard work and 
investment, not least by the local 
business community, has gone into 
achieving that success.

There is now increased impetus to build 
on that. Local stakeholders see the huge 
potential for so much more growth – 
not only in terms of increasing visitor 
numbers to our beautiful and vibrant city 
region, but also in terms of making the 
most of the footfall we already enjoy.

We want to entice more visitors to stay 
overnight, stay longer and to spend 
money in our evening economy, in our 
shops and in our businesses. We want 
them to leave happy – having left some 
spending money here too.

We’ve been steadily building our visitor 
numbers and offering throughout the 

TOURISM A ‘NEW LEVEL OF AMBITION’
Mayor Maoliosa McHugh with guest speaker at the DCSDC Tourism Strategy 
2018-25 held in the Guildhall. From left, are Matthew Scott, Navada Group, John 
Kelpie, chief executive, DCSDC, Kate Taylor, Taylored Training, Dr Peter Boland, 
Ulster University, Simon Nash, Hugo & Cat, Joan Crawford, Failte Ireland, John 
Farren, Ballyliffin Golf Club, Leanne Rice, Tourism NI, Edward Montgomery, The 
Honourable the Irish Society, Judith Webb, Tourism NI, and John McGrillen, chief 
executive, Tourism NI. (Photo - Tom Heaney, nwpresspics).

extensive regeneration of our city, 
particularly in recent years.

Year on year growth for visitor 
numbers, overnight trips and 
spend all enjoyed rapid growth 
between in 2015/16 and 2016/17, 
while 2017/18 looks very 
promising after another strong 
start. And there’s great scope for 
continued growth, according to 
the figures. Tourism in Northern 
Ireland provides just 5% of GDP 
compared to 10% in the UK – if 
they can achieve that, we certainly 
can.

Derry has some world class 
tourism assets, including a 
spectacular riverfront and a 400 
year-old Walled City – the only 
one on the island of Ireland. 
That’s not to mention the added 

tourism value that comes with the 
long-established association with 
the City of London, regardless of 
any political differences which may 
surround it.

We have focused on the creation of 
great social, cultural and sporting 
events, and evening economy 
offerings which have encouraged 
thousands more people to visit 
Derry annually.

Our flagship events in the city have 
gotten bigger and better every 
year. Derry’s Hallowe’en Carnival 
was named best in the world yet 
again this year and continues to 
be a highlight event in the island’s 
tourism calendar. This year we are 
hosting the Clipper Race again, 
which is the centrepiece of the 
ever-popular Foyle Maritime 
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Festival – an event, which showcases all 
that our spectacular river has to offer.

We have also been working hard to 
connect our city and region with other 
world class attractions such as the Wild 
Atlantic Way and the Causeway Coastal 
Route.

Confidence in the rising tide of 
tourism in the region is high and that 
is evidenced by significant private 
investments which are planned or 
underway. These include new hotels at 
Strand Road and Ebrington, the new 
Quiet Man Whiskey Distillery and the 
deep-water cruise terminal planned for 
Greencastle – a development which 
has the potential to open a whole new 
global cruise market.

A conference, entitled ‘A New Level 
of Ambition’, which was co-hosted in 
the Guildhall by the city’s Chamber of 
Commerce on May 17, and supported 
by Tourism Ireland and Tourism 
Northern Ireland, saw the launch of a 
new seven-year plan that maps out a 
bright future in our tourism industry.

Derry City and Strabane District 
Council’s ‘Tourism 2025 Strategy’ has a 
headline aim of realising Derry’s 
ambition as a hub destination, in 
particular strengthening connections 
with The Wild Atlantic Way and the 
Causeway Coastal Route.

The strategy sets out clear goals, with 
strong focus on increasing visitor spend 
to £100 million annually, creating 1,000 
additional jobs in the tourism sector 
and branding the destination as ‘The 
Walled City.’

These aims are very achievable and 
already well underway. All we need is 
the continued strong collaboration of 
all stakeholders and that’s something 
we have become very adept at in Derry 
in recent times.

The strategy reflects the structure and 
targets within the NI Industrial Strategy. 
Tourism NI CEO John McGrillen, who 
spoke at the conference, agreed that 
the projected figures are in line with the 
numbers compiled by his organisation.
The fact that the conference was a 
full-house, packed with people 
committed to steering the sector 
forward, was a reflection of the 
dedication of local stakeholders to 
ensuring the continued success of 
Derry’s tourism and hospitality industry.

The event focussed on both the city’s 
assets and growth to date. It set out the 
themes of: Activity & Adventure, 
Creativity & Culture and History & 
Heritage as areas which can fuel visitor 
numbers and industry growth.

We heard from Tourism NI and Tourism 
Ireland about how golf and screen 

Mayor Maoliosa McHugh at the launch of the DCSDC Tourism Strategy 2018-25 with John 
Kelpie, chief executive, Derry City & Strabane District Council, and on right John McGrillen, 
chief executive Tourism NI. (Photo - Tom Heaney, nwpresspics).

tourism have created a whole new 
generation of international visitors. 
They encouraged us in the North West 
to look for ways to engage with world 
class motivators for travel through digital 
marketing, collaboration and product 
development. It was highlighted that 
such international visitors come for longer 
and spend more.

The value of both golf and screen tourism 
to the Northern Ireland economy has 
been enormous. With Derry Girls, Star 
Wars, Game of Thrones and two golf 
Opens on our doorstep, we have got 
some serious form in this regard and are 
well placed to achieve more.

A key ambition of the strategy is the 
promotion of Derry as a hub destination. 
It is clear that Derry has huge potential 
to be the base city for visitors to play golf 
on the North Coast or in Donegal, to visit 
Game of Thrones or Star Wars locations, 
or take in any of the other great locations 
or events in the wider region.

We have a city and regional offering that 
is truly unique. We have a thriving tourism 
sector which is bolstered by private and 
public investment and is nurturing 
business growth and expansion. By 
building on the enviable assets we 
already have and investing in telling our 
story effectively to the world, we can take 
our tourism success to a whole new level.

For more information on the Derry City & 
Strabane District Tourism Strategy 2018 
– 2025, ‘A New Level of Ambition’, visit 
derrystrabane.com/tourism.

Tourism Conference, A New Level of Ambition, 
at the Guild Hall.
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International tour 
operators visit Derry
Top international tour operators have gathered in Derry 
to find out about the city’s history and places of interest, 
as part of a fact-finding visit to Northern Ireland.

The tour operators were invited by Tourism Ireland, in 
conjunction with Tourism NI, to participate in the annual 
Meet the Buyer workshop in the Belfast Waterfront. 
Afterwards, they enjoyed a post-workshop tour of Derry.

As well as a visit to the Guildhall, the group also took 
part in a walking tour on the City Walls and a visit to the 
Tower Museum.

Niall Gibbons, CEO of Tourism Ireland, said; “Tourism 
Ireland was delighted to bring 158 top international 
tourism buyers to Northern Ireland for Meet the Buyer 
2018 – including 39 buyers who are visiting for the first 
time.

“This annual event presents such an important 
opportunity for our local tourism partners. The high 
attendance of the buyers from around the world is a 
strong indication that interest in visiting Northern Ireland 
remains high and that it can, and is, competing with the 
best destinations in the world.

“Tourism Ireland has an extensive programme of 
promotions under way across the world, to highlight 
Northern Ireland and continue to grow tourism in 2018. 
We are promoting the Causeway Coastal Route, as well 
as our other iconic experiences like Titanic Belfast and, 
of course, our world-class golf.

“We continue to capitalise on our connection with 
Game of Thrones’ and build on the success of our 
award-winning ‘Doors of Thrones’ and Game of Thrones 
Tapestry campaigns.

“With our spectacular scenery, world-class visitor 
attractions and good value accommodation, Northern 
Ireland truly is a ‘must see’ destination. Our message 
to all the tourism buyers is that there has never been a 
better time to come and visit Northern Ireland,” he said.

LOCAL HOTELS SHINE AT NIHF HOTEL 
RECEPTIONIST OF THE YEAR AWARDS
Winner of Hotel Reception 
of the Year (Team Category) - 
Bishop’s Gate Hotel & Winner 
of Most Promising Hotel 
Receptionist of the Year - Alex 
Coyle, Shipquay Boutique 
Hotel

The Northern Ireland Hotels 
Federation (NIHF) has 
recognised the best teams 
and individuals from across its 
extensive member portfolio at 
the 2018 annual NIHF Hotel 
Receptionist of the Year awards 
ceremony.

The competition, now in its 15th 
year, recognises the important 
role a receptionist plays in ensur-
ing a positive visitor experience. 

The accolade of ‘NIHF Most 
Promising Hotel Receptionist 
of the Year’, supported by Net 
Affinity, was bestowed on Alex 
Coyle from Shipquay Boutique 
Hotel.  Alex was described by 
the judges as: “fresh, positive 
and passionate with exceptional 
business acumen. Her organisa-
tional skills and attention to detail 
is to be highly commended”.

And in the team category, the 
title of ‘NIHF Hotel Reception 

of the Year’, sponsored by Tourism 
Northern Ireland and Right Revenue, 
went to Bishop’s Gate Hotel. One of 
the judges summed up the interaction 
they had with the team as: “One of the 
most professional check-in experiences 
I have ever had throughout my years 
of hotel inspecting. All hotel staff were 
extremely friendly, warm-hearted and 
efficient which exuded a great 
atmosphere throughout the entire 
hotel.”

The awards are sponsored by Tourism 
Northern Ireland, Derry City and 
Strabane District Council, Right 
Revenue, Shopper Anonymous and 
Net Affinity.

DERRY’S WALLS SHARE IN £500K LOTTERY BOOST
A project to bring the history of 
Derry’s Walls to life using 
augmented reality is to share in 
the latest round of Lottery funding 
worth £500,000.

Walls Alive 400 will allow visitors to 
experience the rich heritage of the 

city through images, audio and 
video on their smartphones and 
tablets.

Derry City and Strabane District 
Council is to receive £50,000 as 
part of a financial injection to 
celebrate and promote Northern 
Ireland’s diverse cultural heritage.
Nine projects are receiving funds 
as the result of a partnership 
between the Heritage Lottery 
Fund, Tourism NI and the 
Department for Communities’ 
Historic Environment Division to 
mark the European Year of Cultural 
Heritage 2018.

NIHF Receptionist of the Year Category 
Winners: Alex Coyle, Shipquay Boutique 
Hotel, Derry-Londonderry, Winner of Most 
Promising Hotel Receptionist of the Year; 
Laura Curran, representing Bishop’s Gate 
Hotel, Winner of Hotel Reception of the 
Year and Helen Crawford, Maldron Hotel 
International Airport, Winner of Hotel 
Receptionist of the Year.

International tour operators at the Craft Village with Karen 
Henderson, Visit Derry (standing, second right); Aoife Fee, 
Tourism NI (standing left) and David McAnirn, tour guide 
(standing, third right). Pic by Lorcan Doherty.



2727

NW CLUSTER GROUPSTOURISM



28

TOURISM NEWS

flybmi CELEBRATES SUCCESSFUL 
FIRST YEAR BETWEEN CITY OF DERRY 
AIRPORT AND LONDON STANSTED 

flybmi marks the first anniversary of its successful 
City of Derry Airport to London Stansted route. 
The service, which was the fastest selling in the 
airline’s history before it had even started, has 
gone from strength to strength over the past year.

flybmi commenced the route from Stansted to 
Derry last year, offering two flights daily. This has 
allowed business travellers to make the round trip 
to and from Derry to London in a day, without 
the need for costly overnight stays, and flybmi 
believes it to have been a key factor in increasing 
the route’s popularity. 

Commenting on the success, Jochen Schnadt, 
Chief Commercial Officer, of flybmi said: “The 
Stansted - Derry route is our first departure from 
a London airport, so we are delighted with its 
strong performance. It is a great example of our 
strategic focus on key trade and business flight 
links and how our aim to provide a quality service 
at convenient times is fuelling customer demand.  
The North West region of Ireland is currently 
undergoing a sustained period of investment and 
economic growth and the success of the route 
in its first year demonstrates how vital it is for 
businesses in the region to be well connected to 
the UK capital.”

Airport Manager, Charlene Shongo stated “We 
are absolutely delighted to be celebrating flybmi’s 
first anniversary at City of Derry Airport today.  
flybmi provide a direct air link with London which 
is imperative for the North West region – and our 
business community.  The very popular double 
daily service has enabled travellers throughout the 
North West to depart City of Derry Airport early 
morning and return the same evening as well as 
acting as a catalyst for in-bound business and 
leisure tourism to the region.  BMI continues to 
offer customers a convenient, all-inclusive service 
where 23kg bags fly for free and passengers can 
enjoy complimentary inflight drinks and snacks.  

All fares are inclusive of 23kg of hold luggage, 
allocated seating, complimentary in-flight drinks 
and snacks and speedy 30 minute check-ins.  

flybmi celebrates its first birthday.

LOGANAIR TO OPERATE 
CITY OF DERRY TO 
GLASGOW AIRLINK
Scotland’s Airline, Loganair is 
launching a Glasgow to City of 
Derry air service.  The regional 
carrier, which has a long history 
of operating between the two 
cities, will commence the link on 
Sunday, 28 October 2018.

Operating five days per week, 
Loganair will utilise a 32-seat 
Saab 340 aircraft on Monday, 
Thursday, Friday and Saturday 
with a larger, 50-capacity Saab 
2000 aircraft used for Sunday 
rotations.

Services will depart Glasgow 
at 10.55am on Mondays and 
Saturdays, arriving into City of 
Derry Airport 50 minutes later 
at 11.45am. The return trip from 
City of Derry will take to the 
skies at 12.15pm.

The Thursday, Friday and 
Sunday service leaves Glasgow 
at 6.55pm, airborne out of 
Northern Ireland’s second 
largest city at 8.15pm. 

Lead-in fares for the route begin 
at £49.99 each way and include 
a 20kg complimentary baggage 
allowance. 

Jonathan Hinkles, Managing 
Director at Loganair said: “This 
has always been a really popular 
route, given the close 
connections between the 
residents of the two cities. It is 
also of historical significance to 
Loganair, with a link dating back 
almost 40 years.

“Derry is a fantastic destination 
for a short break – a recent 
UK City of Culture with lots of 
interesting history, culture and 
shopping options on offer.”

Airport Manager, Charlene 
Shongo, outlined that the airport 
is absolutely delighted to 

welcome Scottish Airline, 
Loganair, back to City of Derry 
Airport.  

Charlene outlined that City of 
Derry Airport has become the 
airport of choice for the North 
West of Ireland, offering both 
convenience and excellent 
customer service and we look 
forward to working with Loganair 
to offer our customers direct air 
access to Glasgow International 
Airport.  CoDA encourages all 
travellers from within our local 
catchment area to “Fly Local and 
Choose CoDA”.  

Charlene concluded by stating 
that Ryanair have also launched 
a new service to Edinburgh from 
City of Derry Airport, commenc-
ing in Winter 2018. Ryanair’s 
existing route from Glasgow 
International Airport will switch 
to Edinburgh Airport and is on 
sale now via the Ryanair website.

Kay Ryan, Commercial Director 
Loganair with Charlene Shongo, 
Airport Manager.



Become a

Conference Ambassador
Did you know that by hosting a National 
or International conference you can play
your part in growing the local economy

whilst raising the profile of your company,
department or research?

International Excellence ~ Inspired Locally

Could you potentially host an event here?

Speak to the team at Visit Derry
to find out how we can help!

T: +44 2871 377577  |  E: conference@visitderry.com  |  W: visitderry.com

VISIT DERRY PARTNERS WITH
AMBASSADOR PROGRAMME
The Visit Derry Conference 
Ambassador Programme is part of an 
ambitious strategy to attract more 
conferences and events to the city. 
We invite you to join our exclusive 
collaboration of dynamic local 
professionals who promote the city as 
a conference destination throughout 
their extensive network of 
connections and through membership 
of professional Associations, Societies 
and Institutes. 

Visit Derry in partnership with 
Ambassadors based at the Western 
Health & Social Care Trust, Ulster 
University and the Corporate/Business 
sector e.g. DuPont & Seagate have 

secured over £15m of conference 
business since UK City of Culture 
2013. The city has recently hosted 
major conferences such as the 
Canadian Association for Irish Studies, 
the Irish Cardiac Society and the 
British & Irish Cross Country Masters 
Awards. We look forward to 
welcoming the 30th World Congress 
of the International Association for 
Suicide Prevention, which will attract 
800 delegates to the city in 2019 
generating an estimated economic of 
£1.5m.

There are many benefits to hosting a 
conference including increasing the 
profile of your organisation, 

establishing connections within 
your industry, attracting investment 
or funding and contributing to the 
growth of the economy. Visit Derry 
provides access to a professionally 
managed programme that offers full 
support to deliver a #LegenDerry 
event experience including bid 
preparation, hosting committee site 
inspections, venue selection, 
accommodation booking, 
coordinating Civic receptions and 
gala dinners, creating social
programmes, PCO (Professional 
Conference Organiser) selection 
and applying for conference support 
funding. 

SPONSORED FEATURETOURISM NEWS
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It is a well known fact that arts and 
culture have a positive effect on 
health and well being. You just have 
to observe the joy on a child’s or an 
adult’s face when they have learned 
a few steps of a dance, can do a 
circus trick, have splashed some 
paint around and made something 
beautiful or have seen a wonderful 
performance by artists at the top 
of their profession. It makes us feel 
good, inspires us and that has a 
knock on effect in our lives and the 
lives of those around us.

The conclusions of a report in July 
2017 by an all-party parliamentary 
group in the UK (APPG) – Creative 
Health: The Arts for Health and 
Wellbeing found that the arts can 
help to keep us well, aid recovery 
and support longer lives, better lived. 
The arts also help to meet challenges 
in health and social care associated 
with ageing, loneliness, long-term 
conditions and mental health. They 
can also help save the care sector 
money.

“What has this got to do with 
business?” I hear you ask. Your 
business relies on people being well 
to keep your business going. That 
means physically and mentally well. 
The more well your employees are 
the more likely your business will 
grow and profit. Corporate Social 
Responsibility requires that 
businesses balance profit-making 
activities with activities that benefit 
society; it involves developing 
businesses with a positive 
relationship to the society in which 
they operate.

Patricia Byrne, Artistic Director, 
Sole Purpose Productions.

A dedication to social responsibility 
can turn into profits, as the idea 
inspires investors to invest and 
consumers to purchase goods and 
services from the company. Social 
responsibility helps businesses to 
develop a good reputation.

Sole Purpose Productions is a 
professional theatre company that 
has been producing theatre on social 
issues for 21 years. Our recent 
production, Blinkered, has been 
touring for the last two years. 
Blinkered explores issues around 
mental health and suicide. We know 
only too well in Derry-Londonderry 
and across Northern Ireland the 
tragic effects of suicide on many 
people in this area. It was reported 
recently that more people have taken 
their own lives in Northern Ireland 
since the Good Friday Agreement 
than were killed during the Troubles 
between 1969 and 1997. 

Blinkered was developed with 
organisations that work in suicide 
prevention and with families 
bereaved by suicide. We toured the 
play to schools and theatres locally 
and across Ireland. We worked in 
partnership with the Samaritans. 
Counsellors were present at each 
performance and were available if an 
audience member wanted to speak 
in confidence during or after the 
event. At every performance there 
was always a number of people who 
did talk to a counsellor. We worked 

with Bridie Sheridan, founder member of 
Youthlife, an organisation that supports young 
people and families through bereavement, loss 
and separation. She has worked with young 
people and suicide prevention for 25 years. 
She stated that she believes that we are saving 
lives with this play.

In a Department of Health, Social Services and 
Public Safety document in September 2010: 
Investing for Health Strategy Review, it was 
stated that the cost to the public of each 
suicide is £1.6m. Investing in the arts can 
and does literally save lives, creates healthier 
employees and consumers, and keeps more 
money in the economy. Isn’t that good for 
business?

If you would like to know more about Sole 
Purpose Productions or Blinkered, or are 
interested in being a sponsor please contact 
Patricia Byrne at solepurpose@mac.com.

Why Arts and 
Culture is Good 
for Business!

Your business relies on people being 
well to keep your business going.
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MARITIME MAGIC ON THE FOYLE THIS JULY
This July the quayside will 
be transformed by maritime 
magic as Derry once again 
hosts the Foyle Maritime 
Festival and welcomes the 
Clipper Round the World 
Yacht Race fleet back to the 
Foyle.

This internationally 
renowned festival returns 
from Saturday July 14th to 
Sunday July 22nd – 
heralding nine days of 
music, markets, 
entertainment, and river 
based activities – not to 
mention the thrill of the race 
competition as the Clipper 
Race fleet returns to the city. 
This year’s event is 
supported by Tourism NI, 
Foyle Port, the Loughs 
Agency, DuPont Kevlar, 
Diageo and Visit Derry.

The Mayor of Derry City 
and Strabane District, 
Councillor Maolíosa 

McHugh, said it would be 
all hands on deck over the 
coming months to ensure 
another fantastic festival 
experience for the City and 
District.

“I am absolutely 
delighted to welcome back 
the Foyle Maritime Festival, 
we anticipate another highly 
successful event with tens 
of thousands of people 
coming along to enjoy our 
beautiful riverside, with 
activities and events for all 
the family.

“It’s very exciting to 
welcome the Clipper Round 
the World Yacht Race once 
again.  I look forward to 
what will be a momentous 
month in the calendar for 
the city and region, which 
will also see the city’s 
staging of the Foyle Cup, 
as well as the hosting of the 
Irish Open at Ballyliffin. The 

North West will be the place to 
be this summer.”

To find out more about the 
event or to find information on 
how your business can engage 

with the programme go to 
www.foylemaritime.com or 
follow Foyle Maritime Festival on 
a variety of social media 
channels including Facebook, 
Twitter, Instagram and Snapchat.
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DONEGAL STAYCATION 
If you’re looking for a getaway right 
on your doorstep, it’s hard to look past 
Donegal.  Named the ‘coolest place on 
earth’ in 2017 by the National 
Geographic Traveller magazine, now is 
the ideal time to organise your trip.

From the remote, rugged landscapes, 
the 300 kilometres of coastline to the 
bustling local towns and villages, 
Donegal is Ireland’s truly hidden gem.  
It’s a great destination for a family 
holiday or weekend break, whatever the 
time of year.  

With a massive tourism push from Go 
Visit Donegal, the County has invested 
in a range of marketing initiatives
including the famous Wild Atlantic 
Way to encourage more visitors to the 
region.  

There is a great choice of 
accommodation to suit all tastes and 
budgets from 5* luxury at Lough Eske 
Solis Castle Hotel to B&Bs, traditional 
thatched cottages and mobile homes 
dotted throughout the county.  

And it’s unlikely you’ll ever be stuck for 
something to do given the abundance 
of golf courses, fishing, walking, cultural 
events and festivals, family fun, cycling, 
equestrian centres, dining, shopping 
and surfing to name just a few!  

Top Experiences
Sliabh Liag - located in south west 
Donegal along a magnificent costal 
driving route are Ireland’s highest Sea 
Cliffs, Sliabh Liag.

Wild Atlantic Way – untouched and 
virtually unexplored, this ruggedly 
beautiful and remote region lies at 
the far north of the Wild Atlantic Way. 
Follow the dramatic coastline and 
experience the wild beaches and 
scenery of County Donegal.

Tory Island – lying nine miles off the 
coast of Donegal, this Irish-speaking 
community of just over 130 people is 
led by a king; a fellow islander elected 
by the people.  It’s the most remote 
inhabited island off Ireland and is full of 
historic attractions.

Glenveagh National Park – designated 
Special Area of Conservation and 
situated in Donegal’s Gaeltacht, the 
park includes walking trails, a castle and 
gardens. 

Donegal Tweed and knitwear – 
Donegal town and nearby heritage 
town Ardara are great shopping spots 
to pick up traditional products and 
crafts that the area is world-renowned 
for.

Inishowen Peninsula – home of the 
most northerly point on Ireland and 
location for the recent Star Wars movies.

Ballymastocker Bay, Magherawarden 
– voted the second most beautiful 
beach in the world by Observer 
magazine. 

Bundoran – surf capital of Donegal and 
popular seaside resort.

Errigal Mountain – at 751 metres 
high, this mountain is the tallest peak in 
Donegal. It comprises of a moderate to 
strenuous 6km (3.5 hr) loop walk to the 
spectacular and iconic peak.

So, what are you waiting for?  Get your 
staycation booked and enjoy all that 
Donegal has to offer.  

For more information on where to stay 
and more activities please visit 
govisitdonegal.com and 
wildatlanticway.com

Bundoran, Image © John Carver - 
Carver Photography

Fanad-Lighthouse ©Donegal Tourism 
CLG, www.govisitdonegal.com
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Caw Roundabout, Waterside, Derry/L’Derry, BT47 6TB
www.waterfoothotel.com     Tel: 028 7134 5500

2 x Courses £14
3 x Courses £17

served from 4pm – 7pm, Mon-Fri

Food Served all day, everyday in 
our Fabulous Wine Bar!

Full new A La Carte Menu available 
served 4pm – 9.30pm

ACCOMMODATION 
OFFER

From £39 
per person 

Sharing Bed & Full Irish Breakfast
Free Parking
Free Wi-Fi   

UNDER NEW OWNERSHIP & MANAGEMENT
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Food, Glorious Food!

Strabane Market, Butcher Street car 
park, Strabane  
Last Friday of each month, April to 
October where you will find the very 
best of artisan traders offering visitors 
a family friendly shopping experience 
with a wide selection of speciality foods 
and handcrafted products.

The north west region is becoming 
somewhat of a foodie destination.  
In the last five to ten years, Derry, in 
particular, has seen an explosion of 
good local restaurants and eateries.  
From high end dining at Browns to 
local cafes, the emphasis has been on 
creating gorgeous food sourced from 
local suppliers - local chefs using local 
produce. 

The city has been shortlisted for 
Foodie Destination Ireland for two 
years running which is testament to 
the commitment of local businesses in 
providing great tasting food with great 
friendly service.  

As winner of the Destination Delicious 
Award at last year’s Tourism NI Year 
of Food and Drink Awards, Derry has 
firmly cemented itself as a food-centric 
destination, giving it a competitive 
edge over other towns and cities and 
creating a great promotional tool which 
encourages more visitors to the area.

Alongside the vast array of eateries, 
another popular outlet for showcasing 
what the region has to offer are the 
local, vibrant food markets.  Here’s a 
few you need to check out:

Food Markets 
Walled City Market, Guildhall 
Square, Derry 
On the first Saturday of the month 
from March to December, Guildhall 
Square welcomes a large selection of 
local artisan traders supplying treats 
such as homemade jams, chutneys and 
sauces, artisan breads and cakes, range 
of meats and cheeses and of course, 
delicious sweet treats.  In addition, the 
market has a wide range of unique 
gifts and handcrafted products such 
as paintings, knitwear and bespoke 
crafted items.  

Come along and check out this 
exciting market on:
Saturday 7th July
Saturday 4th August
Saturday 1st September
Saturday 6th October *plus additional 
dates for Halloween Festival 
Saturday 3rd November 
Saturday 1st December

Letterkenny Artisan Market, Carrygally 
Business Park, Letterkenny 
Every Saturday from 11am – 4.30pm
Located just 2 minutes outside Letterkenny, 
local producers have the opportunity to 
showcase their products at Letterkenny’s 
Artisan Market.  Quality fresh produce from 
vegetables, meats, freshly juiced wheatgrass, 
breads and vegan options can be found here 
to name a few.  The ethos of the market is that 
traders must sell food and products that are 
neither mass produced nor shop bought.  The 
market offers some of the best street food 
in Donegal and the live music adds to the 
vibrant atmosphere.  Evening markets are also 
now taking place on the last Thursday of each 
month.
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Contact Us:
29 Craft Village, Shipquay Street, Derry, BT48 6AR

Telephone: 028 71 371635
Email: bookings@sodaandstarch.com   
Website: www.sodaandstarchderry.com

TO BOOK, call us on
028 71 371635

Great Food & Drink 
Served All Day

At the heart of the Craft Village

Opening HOURS:
Sunday - Wednesday: l0am - 6pm
Thursday - Saturday: l0am - l0pm
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GOLF IN THE NORTH WEST – 
NO LONGER A HIDDEN GEM
Ireland is renowned for its famous golf 
courses, the K Club, and Portmarnock 
but with the R&A announcement that 
the 148th British Open will be played 
at Royal Portrush in 2019, marking a 
historic return to Northern Ireland for 
golf’s oldest and most international 
Championship after nearly 70 years, 
and the Irish Open moving from 
Portstewart to Ballyliffin, a mere 60 
miles away, some of golf’s hidden 
gems to the globe are to be no longer.

2018 sees the Irish Open at Ballyliffin. 
The Donegal venue’s Old Course 
staged the 2008 Irish Senior Open 
but this tournament will be staged on 
the 22-year-old Pat Ruddy-designed 
Glashedy links which has been 
lengthened to more than 7,400 yards 
for the event.

Ballyliffin’s bid for the tournament was 
framed as a cross-border initiative with 
strong backing being provided by both 
the local councils from Donegal and 
Derry & Strabane.

With Sport Ireland also confirming Irish 
Government backing for the 
tournament in 2019, just confirmed as 
taking place at Lahinch Links in County 
Clare and 2020, the event seems 
certain to be played in the Republic 
of Ireland over the next three years 
although Ballyliffin is only a 35-minute 
drive from the City of Londonderry.

With the likes of Tourism Ireland and 
Fáilte Ireland hosting some 15 golf 

writers in April of this year it was noted 
that 34 million golfers are to read all 
about Donegal’s superb golf courses 
having had the opportunity to test their 
skills on the Glashedy links at Ballyliffin 
Golf Club – as well as the Sandy Hills 
links at Rosapenna Golf Resort. 

When asked about Ballyliffin’s 
successful bid, Ballyliffin Golf Club’s 
general manager John Farren just after 
the announcement said; “I started here 
in this job at Ballyliffin 14 years ago and 
my father said to me: ‘You’ll never see 
it in your lifetime’.

“I’m glad to say that he’s been proved 
wrong for a change.

“Bringing an Irish Open to the K Club 
or to Ballybunion or Portmarnock has 

an impact on the local economy but the 
level of impact this will have on 
Donegal and Derry is going to be a 
multiple of that because we haven’t had 
this before.”

The figure bandied about for the 
economic impact of an Irish Open is in 
the region of an astonishing 100m Euro 
and the TV reach of the European Tour 
event means in excess of 420 million 
homes throughout the world will be in a 
position to watch the Ballyliffin event.

“Then you start to consider the long-
term benefits to the club and the county 
councils and all our partners that will 
come on board in bringing the event to 
Ballyliffin,” continues Farren.

“Ballyliffin is basically a suburb of Derry. 
We are a cross-border community. 
Most of our members either work or 
live in Derry and we don’t really see the 
border.”

The Dubai Duty Free Irish Open hosted 
by the Rory Foundation is at Ballyliffin 
GC from 5 July to 8 July 2018. For more 
information go to 
dubaidutyfreeirishopen.com.

 The cross-border element is important. 
 Because of our proximity to the border and 
Derry being our main centre of population in the 
area, we are working with both Donegal and Derry/
Strabane Councils in bringing 
this event to  Ballyliffin.

Ballyliffin Golf Course.
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YOUR GUIDE TO WHAT’S ON IN 
DERRY OVER THE COMING MONTHS 
23rd June 2018 Hard as Oak
Faughan Valley, ‘The Oaks’ 
Demesne, 227 Glenshane Road
Over 50 man-made and 
natural tests for those willing souls 
ready to give it their all. There is 
a cliff jump, swings, rope climb, 
slip’n’slide, gorge climb, swamp, 
mature woodland, walled 
gardens, marsh, lanes, gullies, 
paths, streams, rivers, trenches, 
stone stairways, open fields and 
a plethora of obstacles built in 
around this varied terrain.  
hardasoak.com/register/ 

8th July 2018 Magee 1866 Donegal 
Wild Atlantic Way Marathon
This event is based in Killybegs 
and takes place entirely along 
the Wild Atlantic Way. 
Registration and Race Pack Pick 
Up takes place in Killybegs (Venue 

TBC) Sat 7th July 2018.
Half Marathon starts at 9am - 
Carrick (Glen side)
Marathon starts at 8am – Killybegs
register.primoevents.com/ps/
event/MageeDonegalWildAtlantic-
MarathonHalfMarathon2018 

4th – 8th July 2018 Dubai Duty Free 
Irish Open 
Ballyliffin Golf Club 
The Dubai Duty Free Irish Open 
hosted by the Rory Foundation 
will take place for the first time 
at Ballyliffin Golf Club. After a 
fantastic 2017 championship at 
Portstewart Golf Club where Jon 
Rahm produced four incredible 
rounds to secure a six-shot victory. 
The European Tour is bringing one 
of its most popular tournaments 
back with large crowds expected 
to turn out to support the event 

once again.
dubaidutyfreeirishopen.com

16th – 18th July 2018 Foyle Cup
Various locations. 
foylecup.com

14th – 22nd July 2018 Foyle 
Maritime Festival 
The quayside becomes engrossed 
in Maritime Magic as the city 
hosts the Foyle Maritime Festival. 
Playing host to a fantastic 
collection of live music, markets, 
entertainment and river-based 
activities. Not to mention the thrill 
of the race as the Clipper Race 
fleet makes its way back to 
Derry~Londonderry. The distinc-
tive Clipper Race yachts berth in 
Foyle Port Marina during the race 
stopover from New York before 
finishing the race in Liverpool.
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24th – 26th August 2018 Maiden City Ink
Everglades Hotel 
10am – 6.30pm
Maiden City Ink is the biggest tattoo 
convention in Northern Ireland with 
the perfect opportunity to get inked 
by award winning artists from all over 
the globe. Whether you’re looking to get 
inked, show off your body art or curb your 
curiosity, you’re guaranteed a weekend 
full of great tattoos, great craic and great 
atmosphere.

2nd September 2018 Waterside Half 
Marathon 
The 37th Waterside Half Marathon 
returns to the city on Sunday 2nd 
September. Starting in Ebrington Square, 
the route will once again take runners 
across the river to the cityside, showcasing 
the parks, greenways and bridges before 
finishing at St Columb’s Park. 
derrystrabane.com/Subsites/Half-Mara-
thon/About

8th September 2018 Derry Walls Day 
Derry Walls Day coincides with the first 
day of Northern Ireland’s European 
Heritage Open Days weekend. This is 
a great opportunity to see behind the 
closed doors of heritage buildings within 
the Walled City for free.  Activities include 
the Schoolmaster’s Treasure Hunt, Sketch 
the Derry Walls guided sketching and 
historical tour, living history performers and 
an architectural archives exhibition. 
Tel: 078 94 534 553

21st September 2018 Culture Night 
Enjoy a late night of free cultural events 
across the City and District on Culture 
Night. Culture Night is an annual public 
event that celebrates culture, creativity 
and the arts. This year, it will take place on 
Friday 21st September 2018. Arts and 
cultural organisations open their doors 
until late with hundreds of free events, 
tours, talks and performances for you, your 
family and friends to enjoy.  culturenight.ie 

26th – 31st October 2018 Derry Halloween 
A welcome like no other awaits you, 
as the division between this world and 
the otherworld’s is at its thinnest, as 
supernatural beings and the souls of 
the dead flood into the City. Join us on a 
4-day celebration like no other, filled with 
ghoulish events and frightful fun for all the 
family. Tel: 028 7126 7284

Keep up to date with what’s happening in 
and around Derry by visiting 
www.visitderry.com



TOURISM

NEW WEBSITE PROMOTING 
‘DESTINATION INISHOWEN’ LAUNCHED
A new website designed to 
attract tourism to Inishowen, 
inishowenbreaks.com, has 
launched and is styled as the 
ultimate guide to Inishowen. 
Providing visitors, potential 
holiday makers and locals alike 
with information including 
where to stay, eat, things to 
see and do, as well as lots of 
interesting content about the 
history and heritage of the 
Inishowen peninsula, it was 
built by local business men 
Ryan Stewart and Adam Porter, 
following the collapse of the 
local tourism body.

Discussing the website, its 
founders and designers, Ryan 
Stewart and Adam Porter said; 
“We had been planning to do 
something to promote tourism 
to our area for some time, and 
having considered the lack of 

existing available information 
about Inishowen, and the loss 
of the visitinishowen website, 
we came up with a new, 
professional design, which 
is very easy to navigate, and 
most importantly, collects all of 
our local information, and puts 
it all in one place for tourists. 
We are 100% independent and 
locally owned and this gives us 
the flexibility to showcase what 
we love about our area.

“The new modern design is 
really appealing to local 
tourism-based businesses and 
the public alike, and the 
feedback has been really 
positive. While the site is 
currently ‘live,’ we still have 
loads of content to add to it. 
We believe our new and 
innovative approach will bring 
visitors to the area in an 

informative and engaging way, 
and we’ve used lots of local 
stories, video content and 
imagery to promote Inishowen. 
Our extensive marketing plan 
will benefit all of the local 
tourism businesses.

 “Given the legacy that the Irish 
Open and Star Wars will leave, 
it’s not just this year we are 
focusing on. For example, those 

sitting at home watching the golf 
on TV will hopefully be looking to 
visit Inishowen at some time in the 
future,” added Mr Stewart. “If 
local tourism businesses would 
like to find out more about what 
we are doing, we’d love to 
discuss our plans with them.” 

For further information, 
Tel: +353 85 8888 531 or email: 
info@inishmedia.com.

Destination Inishowen launched.
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   +44 28 7137 1000
  events.derry@maldronhotels.com 
  maldronhotelderry.com

Hotel facilities at a glance
• 4 Star hotel
• City Centre location
• On-site car park (limited spaces)
• 90 guest bedrooms including 3 superb suites
• Complimentary WiFi
• Grain & Grill Restaurant & Lyric Barr & Grill
• Conference facilities which can accommodate 

2-300 delegates theatre style
• Banqueting suite for up to 200 guests

St�  in �   h� rt 
�  �   � � 
       Maldron Hotel Derry

We have wide experience in 
project delivery of:

• Housing

• Hotels

• Sports stadia

• Retail

• Education

• Banking and commercial

• Building on time and to the 
    client’s budget

www.kevinwatsongroup.com | Tel: 02871 812245

• CONSTRUCTION

• DESIGN AND CONSTRUCTION

• CONSTRUCTION MANAGEMENT

Recent contracts awarded to the 
value of £52m include:
• New Holiday Inn Express hotel, Strand Road Derry

• Radius Housing - 222 houses, 21 apartments 
   and Community Hub at Visteon site Belfast

• Apex Housing - 193 units at Galliagh Phase 2 Derry

• Choice Housing – 56 units of housing at Nelson Drive



NEW DS STORE EGLINTON: 
DS AUTOMOBILES BRINGS PARISIAN 
CHIC TO NORTHERN IRELAND
The newly opened DS Store 
Eglinton brings a taste of Paris 
to Northern Ireland. Located 
on Courtauld Way, Eglinton, 
near Londonderry (BT47 3DN) 
it is a completely new build, 
conceived from the ground up 
to represent the expanding 
premium French car brand 
DS Automobiles. Embracing 
the very latest technology, DS 
Store Eglinton will provide new 
and used car buyers with a 
special environment to explore, 
experience, specify and 
purchase their next DS car. 

Andrew Miller, Dealer Principal 
of JC Halliday & Sons in 
Eglinton, commented: “The 
opening of DS Store Eglinton 
is a great moment for all at JC 
Halliday & Sons. We share the 
vision with DS Automobiles in 
the growing demand in 
premium and stylishly 
distinctive new cars that reflect 
strongly on their owners’ status 
and vehicle aspirations. A DS 
Store has a very different feel to 
a traditional car showroom with 
a premium space for displays 
and attention to detail features 
that gives customers a feeling 
of wellbeing in stylish 
surroundings. 

“DS Store Eglinton, the only 
DS outlet in Northern Ireland, 
permits customers to be on 
a progressive and immersive 
journey that makes specifying a 
new car to be a wholly 
delightful experience. This can 
start with a high-definition, 
life-sized 3D DS Virtual Reality 
experience through to the 
arrival of their bespoke-
specified new DS car. This 
environment raises the bar of 
customer experience to a new 
level. We welcome 
everyone to come and 

see it for themselves, and to 
enjoy refreshments and one-to-
one service from our DS expert 
advisors.” 

DS Store Eglinton incorporates 
a number of features designed 
to enhance the customer’s 
experience:
• 3300sq ft showroom can 
accommodate the display of 
five DS cars
• 3D DS Virtual Vision area – for 
a life-size configuration of a 
customer specified DS car of 
their choice
• Lounge area – with Nespresso 
coffee machine and 
comfortable bespoke seating
• Air conditioned surroundings, 
lightly scented with an exclusive 
DS ambience scent via a special 
diffuser
• Digital configurator and 
crafted items display, including 
vehicle options available

As well as displaying a 
compilation of beautifully 
crafted items from collectors’ 
models to leather bags, 
scented candles and books, 
the DS Store brings together 
an exclusive array of physical 
and virtual assets. The result 
enables each customer to try 
out before they buy in a stylish 
and chic environment that is 
also a warm and welcoming 
atmosphere.

The DS Store concept 
is a retail outlet very 
different from a 
normal car 
showroom. 

Offering an entire brand expe-
rience, it’s designed as a luxury 
boutique dedicated to the DS 
brand. The unique Parisian chic 
atmosphere is reflected in every 
design detail: from the colour 
scheme, the DS designed 
furniture, lighting effect, to the 
DS scented rooms and chosen 
music, everything is in harmony 
to create a unique environment. 

Alain Descat, Managing 
Director at DS Automobiles 
in the UK commented: “2018 
represents an important period 
for the emerging DS brand. We 
have started a new-generation 
of new models, the first of 
which is DS 7 CROSSBACK, the 
SUV by DS. In parallel we are
introducing an expansive range 
of services to ensure each 
person has a unique customer 
experience, under the guise of 
‘Only You, the DS Experience’, 
to ensure all services are 

extended to our customers 
and we also have a 

growing network 
of dedicated DS 

Stores and 

DS Salons, primary among 
which is DS Store Eglinton. 

“We’ve used intuitive 
technology like DS Virtual 
Vision to be at the forefront of 
new ways for our customers 
to specify, experience and buy 
a new car in order to make 
their lives easier and better 
informed. DS Store Eglinton 
has been finished with great 
attention to detail. The result 
has the French savoir-faire 
we’re renowned for and most 
importantly, we’ve created an 
appealing environment for our 
customers to immerse 
themselves with the DS brand.”

W: DSstoreNI.com
T: 028 7116 0746
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JC Halliday and Sons 
launch DS Store Eglinton
The launch of DS Store NI at Halliday and Sons 
Eglinton was attended by Derry Girls’ actress Jamie-
Lee O’Donnell with the store being officially opened 
by managing director of DS Automobiles UK, Alain 
Descat. The event was a great success with over 170 
guests in attendance.

Andrew Miller, Jamie Lee O’Donnell and Roisin Clifford
(Marketing Manager).

Gemma Logue and Victoria Crawford.

Jacqui McPherson, Jessica Halliday 
and Megan Miller.

Georgia Green, Ellen Mac Farlane, 
Chloe Tinney and Leona Nicholl.

John Halliday, Derry Girls Actress Jamie Lee O’Donnell with Andrew Miller 
(Principal Dealer) at the the DS Eglinton Store.

Alain Descat UK Managing Director DS Automobiles and Kevin Jones Head of 
Communication DS.

Andrew Miller (Dealer Principal) with Derry Girls 
actress Jamie-Lee O’Donnell at the DS Store Eglinton.
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business 
advice

WHAT IS MAKING TAX DIGITAL (MTD) FOR VAT?
 
All VAT-registered businesses will be 
significantly impacted by the 
introduction of MTD for VAT, which is 
the first stage of HMRC’s rollout of MTD 
for all the main taxes.
 
From 1 April 2019 the current HMRC 
portal for submitting VAT Returns will 
close for all VAT-registered businesses 
with a turnover above £85,000 per 
annum and they will be required to 
submit their VAT returns digitally, using 
MTD-compatible software. 
Furthermore, VAT records will be 
required to be kept in a digital format 
which enables information to be 
provided to HMRC directly from their 
accounting system.
 
HMRC has confirmed that there will 
be a ‘soft landing’ period between 

Chamber members share their expertise and advice 
on some of the key topical issues. Have a read.

How can the Londonderry Chamber 
benefit you?
 
Networking
They offer members unrivalled 
networking opportunities, information, 
advice and guidance across a huge 
range of areas from export to finance 
and beyond while at the same time 

providing multiple platforms for them to 
promote their brand.

Influence
The Chamber keeps regular contact 
with MPs, MEPs, MLAs and government 
ministers and has developed strong 
links with the media. They bring 
business issues to the top of the political 
agenda through clear and concise 
advocacy across many areas of 
relevance and interest to their members 
and the North West region as a whole.

Export Documentation
Export Documentation can be a 
daunting and thankless task, often 
landing on your desk when time is 
running out for product delivery and 
payment?

Promote Your Business
The Chamber provides many 

April 2019 and March 2020, in which 
there will be no financial penalties for 
record-keeping failures. However, there 
still must be a digital link between the 
accounting records and HMRC from 
commencement on 1 April 2019.

Ian McLaughlin FCA
Partner at EF 
McCambridge & Co
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What holidays are you entitled to?
 
It is coming into summer holiday season 
and many employers struggle with 
organising holiday requests around 
business demands.

There are many misconceptions about 
holidays, here are a few key tips which 

should help you with that:-

• All employees and workers (including 
casual staff) are entitled to holidays.
Employers have the right to refuse 
a holiday request if they have good 
reason to do so

• Staff do not have an automatic right to 
bank holidays, this will depend on your 
holiday policy

• You can specify periods when staff 
can take holidays and when they should 
avoid making holiday requests

• It is always advisable to have a clear 
holiday procedure in place to avoid any 
confusion

Julie Pollock 
Founder, 
Consult HR

Can I discipline an employee for 
comments posted on their own social 
media profile?
 
In short “yes” however, the level of 
sanction that would be within the band 
of reasonable responses depends on 
a wide range of factors. An employer 
must tread carefully and take legal 
advice, consult its Company Handbook/
Social Media Policy and follow the 
Statutory Disciplinary & Dismissal 
Procedure. An employer should 
consider whether the comments may 
attract criminal/civil liability (i.e. 
defamation), whether the employee’s 
profile is private/public, whether the 
employer is identified/identifiable, how 
many views/shares or whether the 
comment breaches trust and 
confidence. For out-of-hours offences, 
dismissal may be justified where actual/
potential harm is caused to the 
employer such as a breach of 
confidentiality, liability for discrimination 
or reputational damage.

Gareth McCay
Employment Lawyer
McCay Solicitors

How can I attract the right candidates 
and build a positive employer brand?
 
Make sure the job description reflects 
the exciting challenges of the role and 
that your person specification clearly 
lists the essential requirements. For 
advertising, consider where people look 
for work in your sector – for a popular 
hospitality business, the company social 
media page could be great whereas for 
B2B businesses, job boards might work 
better. 

How do I build a positive employer brand?

There’s a lot to be said about an 
employer who cares enough to provide 
prompt and useful feedback to all 
candidates. Your reputation as a good 
employer is affected by how you 
communicate with all job applicants, 
regardless of whether they get the post.

Grace Fleming
Branch Manager, Foyle
Diamond Recruitment

opportunities for all of their members to
promote their business to their 
membership of 500 businesses and 
extended audience of almost 5000 
contacts and social media following of 
SMEs, sole traders, large corporations 
and institutions.

Mairead Reid
Business Development 
Executive 
Londonderry Chamber



SPONSORED FEATURE

ONESOURCE VIRTUAL 
– THE FUTURE
OneSource Virtual (OSV) 
began disrupting traditional 
HR and finance outsourcing in 
North America and Europe in 
2008. Since then, it has grown 
from a small Texas-based 
startup into a leading industry 
player with over 800 
employees and four offices; 
two in the UK and two in the 
US.

As an exclusive Workday 
partner, OSV enables 
customers to maximise their 
Workday investment and 
empower HR and finance 
departments to align to 
business growth. Leveraging 
business processes as a 
service, they give customers 
the freedom they need to 

focus on more strategic work 
while OSV delivers services 
within their application suite. 

HR and finance retain 
complete control over their 
applications and can see 
everything OSV does, while 
they work with - and as an 
extension of - their teams. 
Across retail, finance, 
technology, legal services and 
hospitality sectors, OSV takes 
the strain off HR, accounting 
and finance by providing 
end-user expertise, best 
practices and defined 
processes.

This approach reflects not just 
a commitment to exceptional 
customer service; it’s a 

reflection of OSV’s 
corporate values. These 
values, which emphasise 
integrity, innovation and 
seeking the best for 
others, form the bedrock 
of everything they do, and 
even their culture. 

With nearly a thousand 
employees globally; 50 
in the Derry office, 20 in 
the London office and 15 

more working remotely 
throughout the UK, they 
are extremely proud of their 
unique, collaborative work 
environment. Delivering the 
service experience their 
customers deserve, OSV is 
firmly looking to the future 
with ambition and growing 
teams.
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Outsourced HR Employer benefits:

• Emergency HR response
• Contracts of employment
• Employee handbook
• On-site consultation
• Employment law compliance
• Telephone and email support
• Letters and templates on request
• Employment law updates
• HR Team workshop access

Tel 028 71 271 882
Email: hello@hrteamgroup.com
Web: hrteamservices.com
or join us on 
Facebook/LinkedIn

Not only is it good to talk when it comes to getting the best from your employees, it’s the golden rule.

Of course, written communication is vitally important in every operation. However, in the absence of face to face briefings the 

message can very often get lost.

HOW MUCH IS ABSENCE 
COSTING YOUR BUSINESS?
Managing absenteeism effectively can result 
in huge savings for your business, 
says HR Team Director Breda Cullen.
 
Employee absence can be very costly to 
organisations in terms of sick pay, providing 
cover staff and disruption to business. 
Employers also face logistical headaches in 
maintaining the standards of their operations as 
a result of regular sick notes.
 
According to research published by CIPD in 
2017, the average level of employee absence is 
6.6 days per employee per year.
 
The average cost to businesses in the UK has 
been more than £500 per employee per annum 
over the last few years. Research has found that 
a large number of firms reported non-genuine 
absence as a top cause for short term absence.
 
Queries on how to handle absence effectively 
are among those most regularly received by HR 
Team.
 
It’s worth noting that there appears to be 
misconception shared by many employers that 
there is little that can be done to manage short 
term absenteeism.
 
In fact, there are some very simple ways of 
dealing with short term absence effectively that 
can ensure increased profits, productivity and 
staff morale.
 
The number one most effective way to manage 
absence is the ‘Return to Work Interview’, which 
has been proven to dramatically reduce short 
term absence from the workplace.
 
It is important to remember that there is no 
legislation surrounding absenteeism other 
than an employer’s legal obligations regarding 
statutory sick pay.
 
Each absence case should be dealt with very 
carefully and any formal decision making should 
be guided by case law to minimise risk of 
tribunal.
 
As a starting point, it is vitally important to 
ensure that robust procedures are in place which 

HR Team Director Breda Cullen.

are in line with best practice. This will help 
employers achieve outcomes that are in 
the best interests of both parties.
 
Below are some of HR Team’s helpful tips 
for effective absence management.
 

Absence Management Top Tips
 
1 Policy: 
Ensure that a robust policy is in place. 
The policy should clearly define short-
term absence and long-term absence. 
It should further define the formal 
procedures which will be applied in cases 
of both short and long-term absence.
 
2 Trigger Point: 
Clearly identify a trigger point for action 
in relation to short-term absence. For 
example, should there be three short 
absences within a 12 month period, an 
informal absence review meeting will be 
triggered.

3 Return to Work Interview: 
A Return to Work Interview should be 
conducted after every spell of absence 
– even if the absence is only for one day.
 
4 Medical Opinion: 
Employers should be mindful of the 
importance of seeking a medical 
opinion before making any decision on 
formal action. It is important that the 
employee’s consent is granted before 
any contact is made.
 
5 Expert Advice: 
Minimise risk of discrimination claims by 
seeking expert advice before taking any 
action.

SPONSORED FEATURE
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EHA GROUP BUILDS 106 HOMES 
AHEAD OF PROGRAMME
EHA Group has completed the 
construction of 106 new homes with all 
units finished ahead of programme. 
Located on the Old Belfast Road in 
Bangor, Killaire Wood Lane makes use of 
a previous green field site and has been 
transformed into a brand new 
community by EHA Group on behalf of 
Choice Housing.

The construction of the stylish two and 
three storey homes began in April 2016 as 
well as the construction of several specially 
designed bungalows, specifically designed 
for the tenants’ needs. As well as the 
construction of these homes, infrastructure 
was required including roads, drainage 
and a large amount of landscaping. 

The success of the project was a testament 
to the work of the Site Team. Overcoming 
a number of environmental challenges 
posed by the site, Killaire Wood Lane still 
progressed at a rapid rate and will create 
a hugely positive impact on the lives of 
many families. 

Robin McClure, EHA Contract Manager 
commented; “There were a few 
challenges on this project. There are 
wetlands and water courses on the 
perimeters of the site which had to be 
maintained to avoid environmental 

problems. Existing trees on the site also 
had to be maintained and protected for 
the duration of the build. In addition to 
that, on the border of the site we had our 
old friend, Japanese Knotweed. We had 
to maintain an exclusion zone to prevent 
cross contamination. A council graveyard 
is located at the other side of the site that 
obviously came with its own sensitivities 
as well.

 “We were ahead of schedule and 
handed over approximately 44 units 
in phase three in December, so 
that’s 44 families with new homes 
just before Christmas. They were 
able to enjoy that with their families 
and there’s a certain satisfaction in 
that.” 

Commenting on the partnership, Paula 
Conway, Senior Development Officer 
Choice Housing said; “From the beginning 
of this build it was clear that EHA 
understood Choice’s vision for this project. 
EHA’s Contract Manager brought a wealth 
of social housing experience to the table 
and was instrumental in the co-ordination 
and management of the many and varied 
issues that have arisen on a building 
project of this scale.

“Killaire Wood Lane at Old Belfast 
Road was Choice’s first development 
project with EHA and represents the 
fruits of a new relationship built on 
mutual respect, trust and 
professionalism.”

EHA Group currently has five 
social housing projects live across 
Northern Ireland, including a second 
family housing scheme for Choice. 
EHA has signed a contract to deliver 
houses to Clanmil Housing
Association which involves the 
construction of a new social housing 
scheme at the site of the old Downe 
Hospital in Downpatrick. 

The construction firm is building a 
further three social schemes in 
Harryville Ballymena, Springfield 
Road, Belfast and Trench Road Derry 
with a total of 339 homes under 
construction, as well as a private 
residential project in Derriaghy 
creating 46 new luxury homes. 
Additionally, contracts have been 
signed to construct a new Caffe 
Nero outlet at Crescent Link Retail 
Park.

Works continue in England on the 
Group’s private residential projects 
in London’s Mayfair, Plymouth City 
Centre and Rye Lane Peckham.
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Allingham House 
Campsie Business Park 

Co. L’Derry BT47 3XX 

Tees House 
Bishops Stortford 

Hertfordshire CM23 3GW 

028 7181 1634 

DESIGN & BUILD 
CONTRACTING 
CIVIL ENGINEERING 
SPECIALIST JOINERY  

We work throughout

Northern Ireland and the UK

in the Private Residential,

Social Housing,

Commercial, Student and

Hospitality sectors.  

www.ehagroup.co.uk

CONTACT:

Building in the present... Creating the future.
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DALRADIAN – BRINGING A 
GOLDEN OPPORTUNITY 
TO THE NORTH WEST
Late last year Dalradian submitted a 
planning application to build an 
underground gold mine in west Tyrone, 
the culmination of almost a decade of 
exploration work and research at our site in 
Curraghinalt. 

Currently around 100 people are 
employed at our project, both at our main 
office in Omagh and at our exploration 
site. Over the past number of years we 
have also built up strong relationships with 
suppliers and businesses in west Tyrone. 

A modern mine has a diverse range of 
needs, from heavy machinery and drilling 
equipment to environmental monitoring 
supplies, health and safety equipment, 
office furniture and IT.

Our proposed mine has the capacity not 
only to be economically transformative for 
west Tyrone but to provide an economic 
boost west of the Bann, Derry-
Londonderry and indeed for Northern 
Ireland as a whole.

The gold at Curraghinalt is ranked in the 
top 10 percent of unmined gold deposits 
globally and an independent feasibility 
study has shown that once operational 
the underground mine would employ 350 
people full-time with average salaries of 
around £40,000, almost double the NI 
average.

While that is the number which will be 
directly employed, evidence shows that 
somewhere between two and five times 

as many jobs are indirectly created or 
induced, creating opportunities for 
businesses in a variety of sectors.

The expected lifetime of the mine is at 
least 20 years.

Our proposed investment would be one 
of the largest ever made west of the Bann.  
The creation of jobs would provide a boost 
for local shops and businesses, not only in 
the immediate area of the mine but in the 
north west of Northern Ireland.

The needs of a modern mine are diverse 
and complex, providing potential 
growth routes for companies operating 
in a range of sectors.

Not only will Dalradian need supplied with 
heavy machinery such as diggers, trucks, 
welding and mechanical equipment, it will 
also need to avail of services such as 
furniture and office supplies for a 
workforce of hundreds, servicing for its 
equipment, IT support, accountancy 
support and HR services, environmental 
testing and monitoring equipment and 
health and safety supplies.

These are just some of the many services 
which we will need. As a company we are 
committed to both employing our work-
force and sourcing products and services 
locally where possible. 

We have designed our proposed gold 
mine to meet or exceed all environmental 
statutory and regulatory guidelines. We 

have done this not just because it is the 
right thing to do, but because we believe 
in sustainable development. 

The majority of our 10,000 page planning 
application, submitted in November 2017, 
dealt with environmental protection and 
was informed by extensive community 
consultations with local residents and 
stakeholders. Throughout our planning 
application (ref: LA10/2017/1249/F), 
which can be accessed at www.epicpublic.
planningni.gov.uk/publicaccess, we have 
adhered to best industry practice to keep 
any disruption to a minimum.

Our proposed underground gold mine 
may be a new industry for Northern Ireland 
but the Republic of Ireland is a major 
zinc-lead mining region. Europe’s largest 
zinc mine is located at Navan, Co. Meath 
and has been operating since the 1970s. 
It currently employs almost 600 people 
directly and more than 300 contractors. 

In Co. Monaghan, Gypsum is mined while 
fireclay and coal are mined in Co. Laois 
and Marble is mined in Co. Galway.

If you want to support our planning 
application, which was submitted last 
year you can do this via our 
“Build a Support Letter” tool at 
www.dalradian.com/opportunity. 
Alternately, you may write 
directly to DfI by email at 
planning@infrastructure-ni.gov.uk 
referencing LA10/2017/1249/F.



marble hill 
brings 
wellness to life
The last six months have been a busy time for Derry-
based skincare company, Marble Hill, which was founded 
by medical doctor Maria McGee and is probably best 
known for producing the UK’s leading natural foot cream, 
PediSalve™.

Marble Hill grew out of Dr 
McGee’s quest to find a 
substitute for strong steroid-
based creams for her own 
family’s chronic skin problems.
“I have always believed that 
prevention is better than 
cure“ she says “Marble Hill is 
about getting people in good 
shape and keeping them well, 
not treating problems which 
can often easily be avoided by 
choosing natural options for 
skincare rather than irritating, 
allergenic chemicals.”

This positive approach has 
brought her company a 
number of prestigious awards 
and links with distributors, 
retailers and health 
professionals throughout the 
EU and beyond.

Using only natural plant oils in 
their creams and water from 
the family well in Co. Donegal 
Marble Hill produce a range 
of skin options which have 

been life-changing for people 
suffering from conditions 
including eczema, psoriasis, 
dermatitis, severe dandruff 
and diabetes.

“We sell all over the world 
and while most of our 
business is online it is 
equally satisfying to have our 
products available locally in 
pharmacies, health shops and 
podiatrists and partner with 
a chain of pharmacies such 
as Liam Grimley’s Healthwise 
group or send our products 
to retail outlets in Kuwait 
where we have been trading 
for nearly two years.”

Education is key to helping 
relieve many of today’s 
epidemic skin problems but it 
can be hard to get people to 
understand that the fragrant 
liquid hand washes and 
shower gels they love are 
doing them harm.

“Many people do not realise 
that they are causing their 
own dry skin problems by 
using detergent-based wash 
products but by changing to 
moisturising options such as 
our Neem bar they can really 
see the difference. It sounds 
obvious but if you don’t wash 
the oils out of your skin or use 
products containing irritating, 
allergenic preservatives and 
fragrances you are far less 
likely to suffer from skin prob-
lems like eczema or dermatitis.“

Skincare is by no means the 
only string to Marble Hill’s 
bow, their motto has recently 
been updated to “Invest in 
Wellness“ a reference to their 
new hemp oil range –including 
Marble Hill’s CBD oil which is 
available locally, in the wider 
UK and Republic and online.
“We knew that people were 
looking for CBD (cannabidiol) 
but not always confident in the 
products they could source, so 
we have partnered with the only 
medically-owned CBD producer 
in the USA to make a premium 
option available to anyone 
who wants to experience the 
wellbeing benefits of CBD as a 
nutritional supplement.

It is not all about CBD 
however, hemp oil is definitely 

a “sleeping giant” for wellness 
and I have now developed a 
hemp-based massage oil, 
CannaFlex® which was 
launched at the recent UK 
Pharmacy Show in Birmingham 
and is producing excellent 
results for arthritis and 
fibromyalgia sufferers. 
Massage is recommended by 
the Arthritis Foundation and 
the Fibromyalgia Association 
for relief of pain and has also 
been demonstrated by 
scientific research to improve 
mobility and circulation.

CannaFlex® has been blended 
to maximise the massage and 
is already in high demand.

A CBD cream is already in 
development in response to 
demand from both customers 
and suppliers and is lined up 
for this summer to augment 
the range.

Dr McGee feels that in Marble 
Hill she has found a true 
mission:
“The natural approach is not 
a fad – it is a real necessity for 
so many families from babies 
to the senior members and we 
already provide something for 
everyone in terms of skin care 
and healthy lifestyle.”

Dr Maria McGee with PediSalve

E: info@marblehillonline.com
T: +44(0) 28 7135 7128

W: marblehillonline.com
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THE FUTURE OF TOTAL 
COMMUNICATIONS 
IS HERE
Connect Telecom has evolved and 
rebranded as Connect Total 
Communications. 

This is much more than just a 
rebranding exercise. Connect Total 
Communications has through an 
acquisitive growth strategy, 
consolidated a group of elite, high 
performing businesses across the IT 
and communications sector throughout 
the UK, to position itself as the leading 
business at the fore of total 
communications.  

Connect Total Communications brings 
together the most innovative IT, 
telecoms and cloud-based software 
solutions as well as a range of workflow 
apps to enable business customers 
to transform how they do business.  
Leading products such as Vodafones’ 
unified communications platform, One 
Net Business or ONB, allow businesses 
to sync their telecoms systems and 
create a more productive and flexible 
communications infrastructure, which 
can be entirely tailored to business 
needs and objectives. 

Digital transformation has been a key 
focus for most businesses over the last 
few years. It presents an opportunity 
to reimagine business systems and 
processes and to create more nimble 
customer journeys. Customers expect 
an easy-to-use interface across all 
channels.  By virtue of this, rigid legacy 
IT and telecoms structures are being 
replaced by new unified technologies.  
Connect Total Communications has 
developed their product portfolio to 
create unified communications that will 
truly enhance their customers 
communications experience.  Scott 
Ritchie, CEO, comments; “For our 
customers this has been a big enabler 

for them in their quest to deliver 
superior customer service and has 
been a fundamental part of their 
ongoing digital transformation.”

For Connect Total Communications, 
this has required a focus and 
investment on being strong where it 
matters most.  

Since inception, Connect Total 
Communications has been agile and 
therefore more able to respond and 
lead on emerging trends.  Importantly, 
throughout their journey they’ve stayed 
true to their core values and continued 
to build on great customer service 
delivered locally.  Today through their 
bases in Belfast, London, 
Manchester, Carlisle, Glasgow and 
Aberdeen, they’re now the third largest 
Vodafone partner in the UK offering 
in-region personalised account 
management and that is something 
that truly sets them apart.  

So, what does that mean for businesses 
in this region? 

Scott Ritchie CEO comments, “We 
have recently appointed a Regional 
Development Manager in the North 
West. Robert Aiken was born in County 

Derry and brings a wealth of 
experience of the region to the role. 
Formerly Managing Director of a large 
importing company where he spent 
over a decade, he understands the 
importance of partners who always 
deliver, and how important the 
telecommunications infrastructure can 
be in providing an exceptional level of 
service delivery.”

Robert Aiken comments, “We look 
forward to setting up partnerships with 
strong local companies in the North 
West. By placing our customers first 
and presenting an unrivalled level of 
service as well as access to cutting 
edge technology we look forward to 
bolstering businesses right across this 
region. It is an exciting time for 
telecommunications, and we intend to 
lead from the front, opening our Derry 
office later this year.”

 We have focused our business on looking at 
 our customers’ total communications 
experience and eliminating pain points.  We build 
our customers’ technology roadmaps and enable 
them to embrace the latest changes to future 
proof their communications infrastructure,
added Scott Ritchie.  

Scott Ritche, CEO
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HEAD OF THE NORTHERN IRELAND 
CIVIL SERVICE TO DO ALL HE CAN 
FOR NORTH WEST
David Sterling, the Head of the 
Northern Ireland Civil Service, addressed 
a Chamber business lunch in the Bishop’s 
Gate Hotel in April. During the lunch he 
told the Derry business leaders he will 
“do all” he can to help the city fulfil its 
potential.

Mr Sterling, who leads around 23,500 
civil servants and is also Permanent 
Secretary of the Executive Office and 
Secretary to the Northern Ireland 
Executive, said he remains committed to 
“leading effectively” in the absence of a 
Stormont government and in the face of 
Brexit.

“I pledge to do all I can to ensure the 
Northern Ireland Civil Service works 
effectively with the city to help Derry-
Londonderry fulfil its potential. We may 
not be able to do all that you ask, but we 
will work tirelessly to do all that is 
possible,” he told Chamber members.

Mr Sterling highlighted “encouraging 
signs” for the economy in the North 
West. He noted the impressive growth 
in visitors to the region (18% between 
2015 & 2016); plans to expand Catalyst 
Inc’s North West campus; proposals to 
expand Magee Campus; the A6 and A5 
projects; “exploring” improvements for 
Buncrana Rd; the above average 
telecoms connectivity; plans for 
increased gas provision; the relocation 
of DAERA HQ to Ballykelly; continued 
investment in urban regeneration; and 
the drive for a City Deal for Derry.

“I commend you for the clear consensus 
about what is needed to develop the 
city and the North West region. That will 
stand you in good stead,” he told those 
in attendance.

Referring to the absence of a NI 
Executive, Mr Sterling said it is 

“fundamentally wrong” for civil 
servants to have to make choices about 
the allocation of resources – a role which 
is the “proper preserve” of 
democratically-elected ministers.

He added: “However, in the absence 
of ministers, we are not going to stand 
aside. We will continue to deliver 
services as best we can. We are looking 
at each case on its merits, informed by 
legal advice,” he said.

Mr Sterling described Brexit as the 
“biggest policy challenge in a generation 
since World War Two” and acknowl-
edged that there was a strong consensus 
that “there should be no hard border 
on the island or in the Irish Sea however 
there was no consensus on how to make 
this work”, adding that “real progress 

needs to be made’ in the June EU 
Council meeting.

He met with Chamber President, 
Jennifer McKeever and other key 
stakeholders in the city prior to the event 
to discuss issues surrounding the North 
West economy.

Ms McKeever said: “The Chamber was 
delighted to welcome David Sterling to 
discuss some of the prospects, 
challenges and opportunities that lie 
ahead for our city and region.

“In the absence of a First Minister and 
Deputy First Minister, he is Northern 
Ireland’s most senior policy driver and it 
is important that he hears, first-hand, the 
concerns and aspirations of the North 
West business community.”

David Sterling addressing Chamber business lunch guests.
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DOES YOUR CONTENT 
MARKETING DRIVE SALES?

grofuse
digital .

When people are engaged by your content, 
they will know, like and trust your brand, 
says Grofuse Content Director Ian Cullen.
 

Connected readers will no doubt be well aware 
of the importance of ‘know, like and trust’  – 
collectively known as the fundamental principles 
of networking.

Achieving ‘know, like and trust’ is a long-
recognised pre-requisite to growing sales and 
retaining customers over a sustained period 
of time. Therefore, it’s important that your 
communication with your target audience 
nurtures these principles.

A major element of any communication drive 
for businesses today is content marketing or, to 
put it simply: storytelling. While jumping right in 
and creating loads of content for your website, 
social media platform or email campaigns etc is 
admirable, it will be more beneficial if you first 
fine tune your stories for your audience.

Let’s start by stripping back all of the jargon and 
forgetting about the tech used to deliver your 
content. Let’s start at the beginning – with your 
customer.

If there is one thing to remember when you are 
storytelling to sell products or services, it’s that 
the stories must be centred on your customer 
not on you, your product or your service. 

Successful content marketing is storytelling 
that identifies the needs, wants and pain points 
of your customer and then problem solves, 
educates, inspires and entertains them.

Start with ‘who’ your customers are (there may 
be many personas) and devise content to 
engage them. Only then is it time to choose 
content types (news, opinion, explainers etc), 
formats (blogs, videos, games etc), and where to 
place them (website, Facebook, LinkedIn etc).

Content marketing has been around for 
centuries - a good early example was ‘Poor 
Richard’s Almanac’, published in 1735 by 
Benjamin Franklin in a very successful effort not 
to sell the book but to promote his printing 

Grofuse Content Director Ian Cullen greeting Tanaiste Simon Coveney at the 
Chamber President’s lunch in Derry. Photo by Tom Heaney, nwnewspix

business. High profile recent examples 
are the Lego games and movies which 
led to increased sales of the children’s 
toys worldwide.

The glory of content marketing today is 
that small organisations can punch way 
above their weight, even in a saturated 
market by dedicating resources to 
sound online campaigns.

Equipped with user-focussed websites 
and strong digital marketing know-how, 
organisations which focus their efforts 
on high quality content marketing are 
reaping huge rewards.

To find out more about how to grow 
sales using strong content marketing or 
for information on results-driven website 
development, digital marketing, design 
or motion graphics, get in touch with 
Grofuse today.

Email hello@grofuse.com
Tel +44 (0) 28 71 228820
Web www.grofuse.com

Services:

• Digital Marketing

• Website development

• Content/PR 

• Graphic design, motion, animation

• Social media management

• Branding

• App development

.
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Derry Firm Leads Global 
Minecraft Building Boom
Derry company Blockception is 
taking the world by storm with 
its virtual creations for block-
buster game Minecraft.
 
The Campsie-based company 
is leading the way in a global 
virtual construction boom as 
demand for ever-more 
imaginative Minecraft ‘maps’ 
continues to soar.
 
The business essentially creates 
sets of Lego-like virtual building 
blocks and items to enable 
Minecraft gamers to build 
different environments based 
on their imaginations.
 
“If you can dream it, we can 
make it,” explains 21 year-old 
Derry man Jonathan Black, 
who along with joint Managing 
Director Alex Bellavita (24), 
formed Blockception in 2015.
 
The whizzkids hit the mother 
lode last year when their 
company was one of only 9 
pioneer Minecraft partners 
selected from around the world 
by Microsoft to launch its 
Minecraft Marketplace 
Programme.
 
Blockception’s limited edition 
creation, Lost Civilisation, was 
downloaded over 1.1million 
times over the Christmas 
period – with 850,000 in a 
single day.
 
Jonathan explains: “Lost 
Civilisation was part of a 12-
day marketing campaign by 
Microsoft around Christmas. 
Microsoft wanted to release a 
free product from one of their 
partners and ours was chosen.
 
“It was a set based on a Machu 
Picchu-inspired world that the 
user could explore. For 

Christmas we added snow to 
give it a festive feel.”
 
Prior to the approach from 
Microsoft, the business was 
being sustained by local 
projects including a virtual 
recreation of Derry’s Guildhall.
 
“Culture Tech asked us to do a 
project for the Belfast Tele-
graph on the ‘Four Wonders 
of Northern Ireland’: The 
Guildhall, Mussenden Temple, 
Harland and Wolff, Belfast 
City Hall. We also recreated 
17th century Carrickfergus for 
Carrickfergus Museum.
 
“But the jobs were not flooding 
in and we were putting a lot 
of effort for very little return. A 
week before Microsoft 
approached us, we had agreed 
to hand over to another 
company. Just a day before 
the handover, Alex got the 
email about Lost Civilisation,” 
Jonathan says.
 
Alex explains: “We were so 
close to moving away from 
Minecraft. It seems unthinkable 
now. We got an email and 
everything kicked off again.
 
After Lost Civilisation Microsoft 
came calling once more.
 
“We were asked to help launch 
a new programme - a 
completely new revenue model 
for Minecraft. The Minecraft 
Marketplace Programme would 
not launch until June 2017 and 
we were very privileged to get 
in at the start,” Alex adds.
 
Blockception was registered as 
a limited company on March 
2, 2017. Trading became very 
brisk indeed after the 
Marketplace launch.

As friends, Alex and Jonathan 
have both enjoyed playing 
Minecraft for many years and 
that now allows them to create 
maps that have real appeal for 
gamers.
 
Jonathan explains: “We’ve 
been playing Minecraft for a 
long time - I started playing it 
at 14. We’ve had a long time to 
learn things from a consumer 
point of view. We’ve now gone 
full circle – ‘players to 
providers’.”
 
Blockception has a Minecraft 
build team of more than 50 
environment designers, 
programmers and field experts, 
in countries around the world.
 
Jonathan explains: “The vast 
skill of our team allows us to 
tackle all types of Minecraft 
maps and achieve the 
ambitions of our clients, 
however imaginative.

 “We create custom-built maps 
that include but are not limited 
to minigame maps, adventure 
maps, hubs, concepts and film 
sets.
 
“Our aim is always to produce 
fun-filled, immersive content, 
which is distributed at 
affordable prices and enjoyed 
by millions globally, regardless 
of language or age.”
 
Blockception was invited to the 
world renowned Gamescom
in Cologne last August to 
showcase a project named 
‘Kingdom Assault’.
 
Another of the company’s 
offerings, ‘Whiterock Castle’, 
topped the Marketplace 
Purchases League Table for 
four out of the first five months 
that it was first listed on the 
Minecraft Store in September, 
2017.

Managing Directors Jonathan Black and Alex Bellavita.
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MOVE BETTER, FEEL BETTER IN 2018
JT Physiotherapy and Reformer Pilates 
Clinic has been operating in Springtown 
Industrial Estate, Derry since 2016.  

Situated across from Seagate, JT 
Physiotherapy was opened by managing 
director Johnny Loughrey following the 
success of its Letterkenny clinic.

The Clinic offers a range of high quality 
services, from Physiotherapy, Reformer 
Pilates and Shockwave Therapy.  It 
recently launched the Vald Strength and 

Corporate 
Packages

JT Physiotherapy knows of the many benefits of 
Corporate Wellness Programmes and has seen a 

huge upsurge of employers putting initiatives in 
place to help their employees. 

A healthy employee is a productive employee and 
JT Physiotherapy offer services such as Workplace 

EXERCISE PROGRAMMES
ERGONOMIC ASSESSMENTS

INFORMATIONAL TALKS
GROUP CLASSES

PHYSIOTHERAPY ASSESSMENTS

Unit 2, 18 Balliniska Road
Springtown Industrial Estate, Derry. BT48 ONA  

T: 028 7126 9262 / 074 911 1010        E: info@jtphysio.com        W: jtphysio.com

“ Having our team attend JT Physio not only helps improve overall 
workplace health it also dramatically boosts well-being, happiness and 
productivity. Given how critical fitness is to overall health, I think it’s worth 
taking a look at exercise in the one place where nearly all of us will spend a 
large part of our lives. JT is proving to be very popular amongst all of our 
staff, drivers and administrators. It is something we can all enjoy together 
and has developed a positive team spirit and camaraderie. ”
Jennifer McKeever, Airporter.

Performance Testing systems and is the 
only clinic in Ireland to house all three 
which include the NordBord, GroinBar 
and HumanTrak.

Saturday appointments are now available, 
overseen by Senior Chartered 
Physiotherapist, Christian Van Der Merwe. 
Christian has a wide range of knowledge 
and experience from his time working 
within the NHS in England.  He has also 
worked with high profile athletes such as 
Team GB’s Judo squad in 2012 for the 

London Olympics, professional golfers
on the Senior PGA & European Tours and 
London based GB athletes to name a few.
 
Christian is professional, highly motivated 
and has extensive clinical skills and uses a 
combination of manual therapy 
techniques, functional rehabilitation, 
sports rehabilitation, acupuncture, 
kinesiology taping and postural 
education to help optimise recovery 
from injury and help his patients return to 
normal function.
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FUNDING ANNOUNCEMENT FOR 
NWRC WILL ENHANCE SKILLS AND 
EMPLOYABILITY OF LEARNERS
North West Regional College (NWRC) has 
announced that the Department for the 
Economy has approved funding to enable 
its Springtown campus to commence a 
multi-million redevelopment later this 
year.

NWRC Principal and Chief Executive Leo 
Murphy announced a £7m refurbishment 
for the campus which currently delivers a 
large proportion of the college’s Training 
and Skills courses.

Subject to satisfactory completion of the 
procurement phase, the planned work will 
see existing training facilities at the 
campus redeveloped, with the aim of 
creating a modern learning environment 
for the benefit of the College’s students, 
staff and stakeholders.

Beverley Harrison, Director of Further 
Education at the Department for the 
Economy said: “The Department is 
committed to enhancing the education, 
skills and employability of learners of all 
ages and abilities in order to help develop 
a vibrant knowledge based economy. 

“This funding will enable North West 
Regional College to tender for the 
redevelopment of Springtown Campus 
and ultimately provide students and staff 
with access to a modern, state of the art, 
learning environment.” 

Mr Murphy said: “This is great news 
for the North West. On behalf of the 
governing body management and staff of 
the College, I am delighted to announce 
this planned investment in our industrial 
training facility at Springtown. This is an 
extremely positive and welcome result for 
the development of industrial apprentice-
ships in the college, city and region. 

“If we are to realise our economic 
potential in this region, as well as 
becoming a University City, we need to 

become an Apprenticeship city. This 
substantial investment and support from 
the Department for the Economy can 
allow us to make this happen for our 
young people and adults and bring the 
campus space into a new era.

“This redevelopment work reflects the 
value of training and apprenticeships in 
the North West and the importance of 
working with industry to secure relevant 
training in Renewables, Electrical, 
Welding, Fabrication, Motor Vehicle, 
Plumbing, Gas Installation, Dry Lining, 
Joinery and Wood Occupations, Wall and 
Floor Tiling, Painting and Decorating.

“Our thanks goes to Further Education 
(FE) division in the Department for the 
Economy and to our own internal 
curriculum and estates teams supported 
by governors.”

Springtown Campus, which is one of 
College’s five campuses, first opened 
in the 1970s as a government training 
centre, and recently celebrated 45 years 
of training and skills at the site.

The College has a long tradition in 
developing the careers of men and 
women working in traditional crafts and 
skills. Forging strong partnerships with 
local schools, groups and industry, 
Springtown has a key role working within 
the heart of community in the Derry~
Londonderry area, a role they plan to 
further expand as part of the 
redevelopment. 

It is estimated the work will commence in 
September 2018.

Pictured at the announcement that funding has been approved for the redevelopment 
of North West Regional College’s Springtown campus are, from left: Barrie Cox, NWRC 
Estates Manager, Patrick McKeown, NWRC Director of Finance and Economic Engagement, 
Leo Murphy, Principal and Chief Executive, NWRC, Gavin Killeen, Vice chair Governing 
Body, NWRC, and Paul McGarrigle, Curriculum Manager. 
(Picture: Martin McKeown, INpresspics.com).
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Continue your professional development or  
up-skill your career with a Part-Time course in  

a range of professional & technical areas.

www.nwrc.ac.uk/parttime
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BOOSTING BUSINESS
We’re proud to partner with the 
Londonderry Chamber of 
Commerce, because we recognise 
that it’s by building people’s 
networks and connections that they 
are better able to accomplish their 
business goals, trade safely and 
securely, and juggle the demands of 
running a small business.

Banks have had to get much better 
at getting close to their customers, 
and we believe that this partnership 
approach helps us to understand 
local concerns better, and tailor our 
support accordingly.

In fact, it was in recognition of this 
that we launched our Boost 
programme, designed to further 
build people’s knowledge of topical 
issues and give access to industry 
experts. Our Boost series of free-
to-attend events has been an 
opportunity for us to reach people 
right across Northern Ireland, but 
I’m particularly excited about our 

Aidan McGrath, 
Business Development Manager, 
Ulster Bank

plans for the rest of this year for 
the North West, building on an 
event we hosted in April to inform 
businesses about how they could 
prepare for some of the regulatory 
changes brought about by GDPR.

But the best kind of partnerships 
work both ways, and we are best 
able to serve our communities when 
we get feedback on the kinds of 
challenges that they are facing, and 
how we can help to address them. 
It’s why both myself and our 
Business Growth Enabler, Lisa 
McCaul, are available to meet with 
and speak to customers right across 
the area to better understand how 
we can meet your needs.

The north west has many 
opportunities and challenges when 
it comes to owning and operating a 
small business, but access to finance 
needn’t be one of them. Engaging 
with a bank early with your plans can 
be a really helpful way to 

understand the requirements for your 
business and to see what a bank can do to 
support. Ulster Bank is proud to provide 
meaningful help for local businesses - that 
means we’ve committed to matching the 
innovation and entrepreneurial spirit of 
businesses in Derry. That’s why we’re
investing in our award winning mobile 
app - introducing the Receipts feature to 
enable small businesses to capture, store 
and categorise their paper receipts, all with a 
smartphone camera. We do this because we 
recognise that start-up and scale-up 
businesses need to spend less time focussed 
on administration and more time dealing 
with their customers. I look forward to 
speaking with many of you about your 
innovations and passion in the weeks and 
months ahead.

For more information on Ulster Bank’s Boost 
programme, get in touch with Lisa McCaul 
(lisa.mccaul@ulsterbank.com) or Aidan 
McGrath (aidan.mcgrath@ulsterbank.com)

Lisa McCaul (l) and Cara Taylor (r), Ulster Bank Business Growth Enablers, launching the Boost programme.
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Help for what matters

Our local Business Growth
Enablers could help you make
the right connections to help 
your business grow.

Sign up for a free,
local event today.

Search Ulster Bank Boost

Ulster Bank Limited, Registered in Northern Ireland No. R733. 
Registered Office: 11-16 Donegall Square East, Belfast, BT1 5UB.

with Ulster Bank Boost
Tools to grow
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unsung hero
City of Derry Airport has 
been servicing the North 
west community since 1979 
when Logan air operated 
daily services to and from 
Glasgow. This service is due 
to be reinstated in October 
2018 and Gerard McCloskey 
the senior airport fire officer 
explains why he has selected 
his colleague Mervyn Quigg 
to be chosen as the unsung 
work hero. 

Mervyn has been employed 
at CoDA for nearly 17 years. 
Through external 
commitments to the youth 
sector he is actively involved 
with the Boys’ Brigade and 
demonstrates a keen interest 
in youth groups including the 
areas schools and colleges. 
He receives regular requests 
to visit the airport and Mervyn 
actively devotes his time to 
ensure the groups are catered 
for and receive a full over 
view of the various roles that 
comprise the airport operation. 
He uses these opportunities to 
convey fire safety information 
which is key to reducing fires 
in the home and workplace. 
His long-standing role as Crew 
Manager in his local fire station 
further demonstrates his 
commitment to helping his 
local community - a role he has 
also undertaken since 1981. 

Name 
Mervyn Quigg MBE
Company 
City of Derry Airport
Role/appointment 
Leading firefighter

How long have you worked at the airport?
I will have 17 years’ service in July 2018.

What does your job role involve? 
As a leading firefighter I assist the other fire 
officers with the daily running of the station. 
My role includes the oversight of one of the 
major foam tenders.

What is your favourite aspect of your job?
As a firefighter helping others is very 
rewarding. We are an essential service and 
I receive great enjoyment from facilitating 
school visits to the airport. 

What has been the highlight of your career 
to date? 
I was awarded an MBE in April 2017 for my 
services to Boys’ Brigade. 

What advice would you give someone starting 
out in their career?
Work hard, always give 100% to every task. 
Treat everyone with respect and dignity and 
your work will be more rewarding.

How would you describe yourself to someone 
who has never met you?
I consider myself to be approachable, 
friendly and helpful. I enjoy a good laugh 
and I am always ready for a cup of tea and a 
biscuit. 

What do you like to do outside of work?
I am actively involved in Boys’ Brigade as 
Captain of 2nd Limavady and I am also 
President of the Coleraine & District 
Battalion. I enjoy working with the youth and 
I also enjoy the camaraderie with my fellow 
officers. I have been a member of the Boys’ 
Brigade for the past 45 years since I joined at 
the age of 12. I am also a Crew Commander 
with NIFRS in Limavady and to date I have 37 
years’ service. I have a very supportive wife, 
Anna and we like to spend our time with our 
grown up children, Ben and Robyn, on long 
walks at our beautiful beaches. 

Mervyn Quigg MBE with wife, Anna and daughter Robyn. (Picture: Martin McKeown, INpresspics.com).



www.dsenvironmentalservices.ie

D.S. Environmental Services remains at the leading edge of 
best operational practice, recently achieving ISO 9001:2015 
Quality Management Systems Certification and ISO 14001:2015 
Environmental Management Systems Certification. Combined 
with the Companies OHSAS 18001:2007 Health and Safety 
Certification, the Company has attained the coveted 'Trinity' of 
top major International Accreditations.  These systems support 
the Companies drive for continual improvement to achieve the 
highest levels of Quality, Service, Environmental Protection 
and Health and Safety to the benefit of its Customers, Staff and 
other Interested Parties. D.S. Environmental Services Ltd 
provide the following services: High Pressure Jetting of 
Blocked Drains, CCTV Pipe Surveys, Drain Tracing, Unblocking 
Drains, Mobile Sludge De-Watering systems, Septic Tanks 
Emptied, Grease Traps / Tanks Emptied,Collection, Disposal 
and Recycling of Waste Oil,Power washing service, Forecourt 
Service waste and interceptors removal.

For further details visit our website 

www.dsenvironmental.ie 
or call us on 00353 74 9139522 

and one of our team will be happy to assist.

 
 
 
 

DAWSON HINDS CREATIVE SPACES ANNOUNCES 
EXPANSION OF NEW OFFICES IN DERRY
Less than a year since opening their new 
premises on Spencer Road, Derry; Dawson 
Hinds is delighted to announce an expansion 
of their office and showroom space. 

Although Dawson Hinds Creative Spaces has 
been trading for over 20 years, it is no 
coincidence that their investment in new 
premises last year has been a contributor to 
the growth of the business over the last 12 
months.

Dawson explained, “In the last year we have 
seen a significant increase in our turnover 

and profits making it our best year 
ever since trading. And despite 

the uncertainties surrounding 
Brexit our export trade has 
also increased to 62% of 
our overall sales. 

“Although I would love 
to claim this is all down 

to me, I have to admit this is mostly down 
to the amazing team I have around me who 
is as motivated and passionate about the 
business as I am.”

The new expansion will create additional 
office space for their expanding team as well 
as a new showroom. 

“This new space will allow us to showcase 
a new range of products. We have recently 
managed to secure a new supplier which 
manufactures some magnificently produced 
pieces of contemporary furniture at very 
affordable rates and I am delighted to be 
in a position to offer these products to our 
clients” said Dawson.

If you would like the team at Dawson Hinds 
Creative Spaces to help your business, 
please contact us by completing the contact 
form on dawsonhinds.com or call 
028 71311741. 

FEATUREFEATURE



Celebrating the best and most adven-
turous of North West businesses, it was 
an evening of surprises, anticipation and 
admiration for local teams and individuals 
throughout the city and region at the 
dazzling gala 2018 North West Business 
Awards, which took place on the 1st June 
2018 at the City Hotel in Derry.

Speaking on behalf of the awards organisers, 
City Centre Initiative (CCI) and Londonderry 
Chamber of Commerce (LCC), Sinead 
McLaughlin, Chief Executive of LCC, said: 
“I think everyone would agree that we have 
some of the finest examples of business in 
the North West, and our winners and 
nominees are very deserving of these awards. 

“From innovative new technologies to 
examples of good business practice and 
entrepreneurship, we have had it all. Our 
winners and nominees should be very 
proud.”

O’Neills, which is the largest sportswear 
manufacturer in Ireland, with extensive plants 

in Strabane, Tyrone and Dublin, picked 
up the highest business honour in the 
North West in what is its 100th year.
The Strabane-based company recently 
announced plans to open its first city 
centre store in Waterloo Place in July. 
Having been founded in 1918 as a 

manufacturer of Gaelic footballs, the 
O’Neills brand became synonymous 
with GAA. Over the decades, the 
company has expanded its product 
offering to become a major supplier of 
all types of sportswear and equipment. 

Jim Roddy, City Centre Initiative, presenting the Pub of the Year award to 
Liam McGuinness and Mario Macari of Peadar O’Donnells.
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THE NORTH WEST 
BUSINESS AWARDS 2018

Kieran Kennedy, Managing Director, O’Neills Winner of NW Business of the Year pictured with Sinead McLaughlin, Chief Executive 
Londonderry Chamber of Commerce, Jim Roddy Chief Executive, City Centre Initiative, Ian Crowe, Treasurer, City Centre Initiative, 
Jennifer McKeever, President Derry Chamber of Commerce.
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Kieran Kennedy, Managing Director 
of O’Neills, said he was delighted and 
honoured at receiving the award.  He 
said: “We are delighted and honoured 
to receive this award. As many of you 
know O’Neills is celebrating 100 years 
in business this year and we are in the 
process of opening our first Derry store 
in Waterloo Place. 

“To be recognised for achievements in 
growth and export over the past year is 
very rewarding and encouraging to us all 
behind the O’Neills name. Our staff and 
customers are central to all that we do 
and achieve.

“Our mantra at O’Neills has always been 
to never refuse an order and never let 
a customer down. If we have to work 
all night to deliver a customer’s order, 
we will. I am very privileged to have an 
excellent team of staff which is 
committed to our customers, that’s what 
makes O’Neills successful.

“We are hugely excited about opening 
our first Derry store early this summer 
and investing in the local economy and 
the employment of local people. Thank 
you to those who nominated O’Neills 
and to the North West Business Awards 
for this award, we are delighted.”

Sinead McLaughlin said: “Our 
congratulations to everyone at O’Neills 
on winning the NW Business of the 
Year award. We’re very proud to have 
O’Neills so well established within the 
region and look forward to the new city 
centre store opening shortly. 

“Our judges were all in agreement that 
O’Neills has demonstrated a strong 
commitment and desire to succeed, 
grow and export over the past year. 
These are key ingredients for any 
business to flourish on a global scale.

“Due to uncertainties over the past year 
with the impact of Brexit, it has been 
refreshing to see O’Neills strive forward, 
particularly as a company based on the 
border. Businesses like O’Neills are 
inspiring to us all within the local 
business community and I once again 
extend our congratulations to all the 
teams on their achievement.”

Publican Kevin Daly was awarded North 
West Entrepreneur of the Year. Mr 
Daly is the owner of the Dungloe Bar, 
Tracy’s Bar in the city centre and the 
newly opened Daly’s Bar and Bistro in 
Shantallow.

Accepting his award at the ceremony, 
Kevin said: “This is such a shock. Thanks 
to everyone who nominated me, I’m 
delighted to accept this award. It’s 
a great achievement to win. I have 
had great staff and support helping 
me along the way and hope to keep 
expanding. 

“I always knew Shantallow House had 
great potential and it’s been great to 
see it come to life again following our 
renovation. The local community have 
been really supportive as have the staff, 
regulars and our new clientele. I’m 
honestly dumbfounded at receiving this, 
I’m very grateful.”

Judges had applauded his determi-
nation, dedication and hard-working 
attitude. They noted his efforts as an 
example to those who are willing to put 

in the hard work needed to flourish as 
an entrepreneur.

Jim Roddy, Chief Executive of City 
Centre Initiative, said he was delighted 
for Kevin and all that he has achieved.

He added: “Kevin is a great example of 
what can be achieved with hard work 
and dedication. Having started out 
stocking shelves in one of the local bars, 
he worked his way up to owning three 
successful pubs  - the Dungloe, Daly’s 
and Tracy’s. 

“Just recently he had the initiative to 
purchase Shantallow House and after 
a major renovation has totally 
transformed it into Daly’s Bar and 
Bistro, giving employment opportunities 
to many within the area.

Michael Lyttle, LacPatrick Dairies, winner of Growth Through Export, sponsored by 
Peter McKenna, Dalradian Gold.

Blockception and Gradon Architecture, joint winners of North West Creative Industries 
Business of the Year, with Fergal Rafftery, sponsor Foyleside Shopping Centre. Included 
are Liam Nelis and Sean Furey, from Gradon and Alex Bellavita and Jonathan Black from 
Blockception. 
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“The Entrepreneur of the Year award 
seeks to define the qualities of 
successful entrepreneurship, from 
drive, ambition, vision and tenacity to 
inspirational leadership, inventiveness 
and confidence. Over the past year in 
particular, Kevin has displayed all of 
these qualities in his pursuit to provide 
a quality entertainment offering to the 
local community.” 

Jim Roddy, Chief Executive, CCI 
thanked everyone who nominated, 
supported and attended the events.

He added: “These awards could not 
happen each year without the support 
of our sponsors, our funders – the 
Department for Communities, and our 
local businesses. 

“It is vitally important to recognise the 
hard work that individuals and 
businesses put in throughout the year 
and that’s what we want to achieve with 
these awards – recognition for the 
commitment, innovation and 
dedication that keeps our local 
economy afloat. Well done to everyone 

nominated, shortlisted and especially 
our winners, I’m already looking 
forward to what next year will bring us.”

Further information on the awards 
can be found at the Facebook and 
Twitter pages @NWBizAwards2018 
or via the websites 
www.londonderrychamber.co.uk 
or www.cciderry.com.

Kevin Daly, winner of NW Entrepreneur of the Year Award, with 
Jim Roddy City Centre Initiative and John Kelpie, Chief Executive, 
Derry City and Strabane District Council.

Peter Riddles and Michael Lyttle, LacPatrick Dairies, Winners of 
Excellence in Innovation pictured with sponsor John Fleming from 
Fleming Agri Products.

Rachel Melaugh, Bobby Nicholson, Richmond Centre, sponsor and 
Cath McBride, In Your Space Circus, Winners of Outstanding 
Contributions to arts and culture.

Mary McKenna, winner of Business Hero of the Year with Conor 
Lynch, Delma Boggs, Marie Lindsay, Roisin Rice, Gay Durkan St 
Mary’s College and the Mayor of Derry Strabane Maoiliosa McHugh.

Jennifer McKeever, President, Londonderry Chamber of Commerce 
pictured with Catrina Myers, Business Development Manager, 
Everglades Hotel, winner of Accommodation Provider of the Year.

Conor Lynch, Delma Boggs, Marie Lindsay, Roisin Rice, Gay Durkan 
of St Mary’s College, Winner of Best use of Digital or Social 
Media, pictured with sponsor Louise McElvaney, Learning Pool.
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Dr Albert McNeill, president ICS winner of the Visit 
Derry Conference of the year award for Irish Cardiac 
Society 68th Annual Conference pictured with Odhran 
Dunne, Visit Derry.

Paul McQue, Eoghain McKane, Mark Canning, Conall 
Anderson, MPA Recruitment, Winner of Professional 
Services Award pictured with sponsor Christine 
Graham, Bank of Ireland.

Louise Huey, Fergal Kerr, RiverRidge, Mike Mango, 
James Huey and Stephanie Bradley of the Walled City 
Brewery which was named as the restaurant of the Year 
at the 2018 Chamber of Commerce Business awards.

Richie Harris, Corey Hill, Grey McNeil, Barenuckle 
Barbershop, Winner of Hair and Beauty award pictured 
with sponsor Dawson hinds, Dawson Hinds creative 
Spaces.

Jack Cassidy and Niall McFlynn, JKC Specialist Cars,Winner of North West 
Retailer of the Year with sponsor Caroline Morris and Garbhan Downey, 
Derry News.



APPOINTMENTS

New Appointments Section in 
partnership with MPA Recruitment

www.mparecruitment.co.uk

allstate 

1. Keith Lippert
Vice President, Deputy Chief 
Information Security Officer

As the recently appointed Vice 
President and Deputy Chief Information 
Security Officer, Keith Lippert is 
responsible for establishing, driving and 
executing individualised information 
security strategy and programmes for 
each of the major Allstate business 
lines.

With expertise in financial crime 
prevention, anti-terrorism, sanctions, 
money laundering and fraud 
prevention. Keith has also served as a 
Board member on two USA National 
Banks, a Russian Bank, Indian bank, 
Mexican Bank, and Canadian Bank.

eha group

2. Jack Deery 
Jack joined EHA Group on a year work 
placement from the University of 
Ulster, Jordanstown. Jack is working on 
one of EHA Group’s social housing 
projects on the Springfield Road, 
Belfast and is currently studying a 
degree in Construction Engineering 
and Management.

3. Michael McDermot
Michael started with EHA Group in 
October 2017 as a Quantity Surveyor. 
Michael has previous quantity surveying 
experience in Dublin and Saudi Arabia. 
Michael will work on the Springfield 
Road, Belfast social housing project, 
where the construction firm is building 
90 social houses for Radius housing.

4. Linda Norris
Linda has recently been appointed as 
HR Manager for the EHA Group. In 
addition to her extensive HR 
knowledge, she also brings her change 
management and business 
improvement skills to the organisation. 
 

fleming agri Products

5. Charlene Gormley 
Charlene joined Fleming Agri Products in 
2017 as a Higher Level Apprentice doing 
accountancy through the North West 
Regional College. Charlene has excelled 
in her course gaining the highest marks 
in the Derry and North West region in 
2017 and is now gaining great experience 
putting her studies into practice as part of 
the accounts team. 

6. Linda Reid
Linda attended the Ulster University at 
Magee where she did a business degree 
specialising in accountancy. She worked in 

the UK for Virgin and John Laing before 
returning home to Londonderry. She 
joined the team in 2017 and now puts her 
experience to good use in the accounts 
department.

7. Miriam O’Donnell
Miriam has joined Fleming Agri Products 
on a placement from the University of 
Ulster at Magee Mechanical and 
Manufacturing Engineering degree 
course.  She has been gaining valuable 
experience in all areas within the 
engineering department such as product 
design, research and development and 
manufacturing process.

1. 2. 

5. 

3. 

6. 

7. 

4. 
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Finding talent for our partners throughout 
the North West for over 20 years
Contact Paul McQue MD MPA      Tel:  028 71 360070    (M) 074 1479 3560

www.mparecruitment.co.uk

8. 

12. 

10. JC Halliday and Sons  

8. Ronan Johnston
Ronan joins the team at JC 
Halliday & Sons, with four 
years’ experience in the motor 
industry, and from a family 
business background.  Ronan 
will be responsible for new and 
used car sales with the 
company and is Financial 
Conduct Authority accredited; 
his professionalism and 
dedication to meeting 
outstanding service is a valued 
addition to JC Halliday & Sons 
award winning customer care 
team.

9. Roisin Clifford
Roisin has recently been 
appointed as Group 
Marketing Manager for JC 
Halliday & Sons.  Roisin joins 
the team with a wealth of over 
20 years’ marketing 
experience throughout a 
range of organisational 
sectors, is also a fully 
qualified Chartered Marketer, 
a recent postgrad graduate 
from the Digital Marketing 
Institute and a graduate of 
Ulster University.  The 
appointment comes at an 
exciting time for the Group 
with the opening of DS Store 
Eglinton, the only DS 
Automobiles showroom in 
Northern Ireland.

McCay solicitors

10. Gavin Coyle 
Gavin has recently joined 
McCay Solicitors as an 
Associate Solicitor in its 
Commercial Litigation 
department and will be based 
in the company’s Derry office.  
Gavin previously worked at 
DWF Solicitors (previously 
C&H Jefferson).

11. 

11. Jacqui Brolly
Jacqui has joined McCay Solicitors as an 
Associate Solicitor working in the 
Property department and will work in both 
the company’s Derry and Strabane offices.  
Previously, Jacqui worked at McLernon 
McCann.

12. Sinead McGarrigle
Sinead has joined McCay Solicitors as a 
Legal Assistant in the company’s property 
department and will be based in its Derry 
office.  Sinead previously worked at Mark 
Reid Solicitors.  

MCL Services

13. Jonathan Donaghy 
MCL Services has appointed Jonathon Donaghy 
as Business Development Director.  Jonathan is a 
former New Business Associate at Google. He was 
based in Dublin and was responsible for the 
acquisition of Google customers, the creation of new 
partnerships, and strategic and operative marketing 
consulting.  Jonathan has been Business 
Development Manager (International Engagement) 
for the Natural History Museum in London since 
January 2017.

13. 

9. 
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NEW MEMBERS

Welcome to The Chamber
CONNECTED is highlighting some of the Chamber’s newest member. Let us introduce you to the wider range of members 
that the Londonderry Chamber represents across the North West. Will your business be featured in the next edition? 
#GrowingBusinessNW

Aligned is a Sales and Growth Marketing 
Agency for forward thinking, ambitious 
and fast-growing B2B companies. With 
clients such as E+I Engineering, Canada 
Cloud Pharmacy, FluidFlow Software and 
more; Aligned is an expert at creating 
results from your marketing budgets 
to maximise return on investment and 
produce rapid growth.

Bibby Financial Services Ireland is a 
leading provider of financial support 
and funding solutions to Irish SMEs, 
helping businesses to thrive and grow in 
domestic and international markets by 
providing bespoke financial assistance 
and a wide range of specialist and 
working capital funding options.

Johnston Printing Ltd is a design and 
print service provider, established over 60 
years ago.

When you need any print related items 
to promote your product, business or 
service, it is essential to use a company 
with a creative graphic design capability, 
coupled with a full range of presses which 
can cater with the vast majority of print 
requirements. In their book, service and 
quality are ‘givens’ not USPs, so time 
and effort are devoted to meeting your 
demands and showing that they care as 
much about your business as you do.

Since 2008 Rathlin Island Ferry Limited 
has been operating a daily lifeline ferry 
service between Ballycastle and Rathlin 
Island on the Causeway Coast.  They 
operate two ferries the ‘Rathlin Express’ 
20 minutes and the ‘Spirit of Rathlin’ 40 
minutes.

RBBA Ltd, is a builder in Derry-
Londonderry, that specialises in new 
build and property renovation. Their 
Philosophy of One Call, We do It All, 
means they can complete any project in 
the shortest possible timescale as they 
have all the major trades ready to work 
in your home.

Whether you need an extension, 
building or maintenance on your roof, 
they offer a full range of trades
including diagnosing any issues within 
your home. They can also advise 
whether any works may fall under your 
Home Insurance cover and will even 
manage the process if it does.

Nestled inside Derry’s Walls in the heart 
of the Craft Village this charming pantry 
and grill serves breakfast, brunch, lunch 
and dinner. The Soda & Starch 
experience is underpinned by a passion 
for using high quality, seasonal 
ingredients from carefully sourced local 
suppliers to create delicious authentic 
cuisine, rooted in Irish cooking traditions 
and accompanied by huge helpings of 
their infamous hospitality!
 
Open seven days a week from 10am 
daily, it serves: breakfast and brunch; 
coffee and scones; lunch and in the 
evenings, from Thursday to Saturday, they 
specialise in seafood, steaks and good 
old fashioned comfort food.

The Roe Park Resort is one of Northern 
Ireland’s premiere golf and spa resorts. 
Overlooking its own stunning 18 hole 
parkland golf course and set amidst the 
gorgeous surroundings of the Roe Valley 
Country Park, this 4 star luxury hotel boasts 
a choice of two quality restaurants and 118 
stylish en-suite rooms that blend the charm 
of a country house estate with modern 
luxuries and conveniences.
 
In keeping with the elegance of the 
traditional country house estate, all their 
rooms and suites have been beautifully 
decorated to complement the original 
building and offer fabulous views of either 
the golf course or courtyard garden. The 
hotel also caters for conferences and 
events while the stunning setting is a 
magical wedding venue.
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BECOME A MEMBER
The Chamber of Commerce in Derry is widely recognised as 
the leading voice of business in the North West. It is one of 
the leading Chambers on the Island of Ireland and the second 
largest in Northern Ireland.
 
We have a large and active membership of over 500 
businesses, and a reach of over 6,000 from the smallest SME 
and sole trader to the largest corporations, and institutions.
 
The Chamber supports local business by providing unrivalled 
networking opportunities, promoting members commercial 
interests and assisting member businesses to develop new and 
expanded export trade potential.

benefits

1  Make new 
business contacts

2.  Promote your 
business

3.  Start selling 
globally

4.  Influence 
local policy

5.  Save 
money

TO JOIN THE CHAMBER OR TO FIND OUT MORE PLEASE CONTACT:
Mairead Reid
Business Development Executive
Londonderry Chamber of Commerce
 
t: 028 7126 2379        m: 078 9426 0288
w: londonderrychamber.co.uk        e: mairead@londonderrychamber.co.uk

follow us on:
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MOTORING NEWS 
It’s been a busy time for local dealerships with new showrooms, such as the stylish 
new DS Store which recently opened in Eglinton, to new car launches and prestigious 
awards confirming that the car market shows no sign of slowing down here. 

We are delighted to announce that from 
over 140 authorised BMW Retailers in the 
UK, JKC BMW in Coleraine has received 
the “BMW UK Customer Champion 
Retailer of the Year” award at the 2017 
BMW Retailer of the Year awards, 
presented recently in London by host 
Claudia Winkleman. Notably, this is the 
second consecutive year that the family 
business has been recognised for their 
high levels of customer service.

The “Customer Champion” Award 
recognises an outstanding level of 
customer service across all areas of the 
business. This accolade has been made 
even more impressive as this is the 
second year in a row that the business has 
won this particular award, and the fourth 
consecutive year that JKC has been 
recognised at the UK awards, having 
picked up awards in previous years for 
“New BMW Retail Sales” and the 
coveted “Retailer of the Year” award in 
2014. 

JKC COLERAINE RECEIVES BMW UK 
CUSTOMER SERVICE AWARD 

Niall MacFlynn, Head of Business at 
JKC said; “At JKC, we have some of 
the best people in the industry, so I am 
incredibly proud of what our team has 
achieved. To win this award last year 
was fantastic, but to bring it back to 
Coleraine again this year is a real 
testament to both our dedicated team 
and our loyal customers alike. 
Delivering a premium experience each 
and every time a customer visits JKC is 

at the very core of everything we do, 
so it’s great to have those efforts 
recognised by the manufacturer. 
This consistent performance clearly 
demonstrates the strength and depth 
of performance we have right across 
our business.” 

To find out more about JKC 
Coleraine visit the company’s 
website www.jkcbmw.co.uk.
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THE BMW 520d M SPORT AUTO
MONTHLY RENTALS FROM £299
(Plus £2,600 initial rental).1

BMW Business Partnership

Contact JKC Coleraine 
to discover more or to arrange a test drive*.
1-9 Millburn Road, Coleraine BT52 1QS
Tel: (028) 7035 5222
www.jkcbmw.co.uk

Offi cial fuel economy fi gures for the BMW 520d M Sport Auto (specifi c to engine): Combined 60.1mpg. CO2 emissions 123g/km. 
Figures are obtained in a standardised test cycle. They are intended for comparisons between vehicles and may not be 
representative of what a user achieves under usual driving conditions.
JKC is a credit broker and not a lender.
Business users only. 1Prices exclude VAT at 20%. Prices shown are for a 36 month Contract Hire agreement, with a contract mileage of 8,000 miles and an excess mileage charge of 11.16 pence 
per mile. Applies to new vehicles ordered between 01 April and 30 June 2018 and registered by 30 September 2018 (subject to availability). At the end of your agreement you must return the 
vehicle and vehicle condition, excess mileage and other charges may be payable. Available subject to status to UK residents aged 18 or over. Guarantees and indemnities may be required. 
The amount of VAT you can reclaim depends on your business VAT status. Terms and conditions apply. Offer may be varied, withdrawn or extended at any time. Hire provided by BMW Group 
Corporate Finance. BMW Group Corporate Finance is a trading style of Alphabet (GB) Limited, Alphabet House, Summit Avenue, Farnborough, Hampshire GU14 0FB. We commonly introduce 
customers to BMW Group Corporate Finance. This introduction does not amount to independent fi nancial advice. BMW (UK)†Ltd, Summit ONE, Summit Avenue, Farnborough, Hampshire GU14 0FB. 
Registered in England and Wales 1378137. Authorised and regulated by the Financial Conduct Authority for credit broking activities. Test drive subject to applicant status and availability. 
Retailer info: JKC Specialist Cars 1-9 Millburn Road Coleraine Northern Ireland BT52 1QS Tel: 028 7035 5222. *Test drive subject to applicant subject and availability.

The Ultimate
Driving Machine
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JOHN MULHOLLAND MOTORS CLAIM TOP 
HONOURS ONCE AGAIN AT THE GLOBAL 
SKODA RETAILER OF THE YEAR AWARDS
• John Mulholland Motors win the UK ŠKODA Retailer of the Year 2017
• There is a total of 127 ŠKODA Retailers in the UK
• The UK is the 4th largest ŠKODA importer after China, Germany and Czech Republic
• This is the third time in four years John Mulholland Motors have won this award, 
   the previous times being 2014 and 2016
• John Mulholland Motors also celebrate 30 years in business this year

The Randalstown and Campsie family run 
business has underlined its reputation as 
the top Skoda dealer in Northern Ireland 
by winning the overall UK Skoda Retailer 
of the Year Award for their outstanding 
performance in 2017.

The company, represented by Managing 
Director John Mulholland and Financial 
Controller David Anderson accepted the 
award at the Global Skoda prize giving 
ceremony in South Africa where they 
were joined by 37 other regional winners 
from around the world.

This is the third time in the last four years 
the company has outperformed the 126 
other UK Skoda retailers to win the 
prestigious award.

Speaking after the award ceremony John 
commented; “To achieve this demanding 
award once in a company’s history is 
amazing given the fact that every aspect 
of our business must perform at almost 
100% consistently for a full year. To 
achieve it twice in three years is totally 

remarkable and then to follow that up 
again for a third year is nothing short of 
phenomenal.”

When asked how such high standards are 
maintained, John simply stated; “Three 
Ps; Persistence, Passion and People. 
Everyone at John Mulholland Motors 
is passionate and proud of what we 
achieve; the valetors, technicians, admin 
staff, service advisors, sales executives 
and management all have a part to play. 
Without the right people it would be 
impossible. We nurture, train and 
encourage everyone in our business to be 
the very best they can be but of course 
none of this would be possible without 
our customers.

“From the moment a customer walks 
through our doors we aim to provide 
them with the best; the best advice, the 
best service, the best choice and the best 
value, all in a friendly professional manner. 
We have always and will continue to go 
that extra mile to make our customers 
feel special, after all, without them there 

is no John Mulholland Motors. I would 
like to thank each and every customer 
past and present for giving myself and my 
staff the opportunity to demonstrate our 
award-winning service.”

John Mulholland Motors Randalstown 
and Campsie transact over 3,500 vehicle 
sales annually and continue to go from 
strength to strength. The business has 
been trading since 1988 making it a 
bumper year for celebration as John 
explains; “The birth of our first daughter, 
Alicia was the catalyst 30 years ago when 
I decided to form the business. This year 
not only marks her 30th birthday but also 
30 years in business and now winning the 
UK No1 Skoda Retailer for a third time is 
the cherry on her ‘birthday’ cake.”

John and his wife Alicia will be hosting a 
celebratory event for their staff later this 
year at the Europa Hotel in Belfast, 
however, the team are already focused on 
retaining the title once again to become 
the UK’s Number 1 Skoda Retailer 2018.

Skoda Retailer of Year.
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THE TOYOTA LAND CRUISER – 
WHAT’S NEW?

2018 has seen a rather large update, 
to keep the Land Cruiser in step with 
rivals such as the Land Rover Discovery. 
A new workhorse ‘Utility’ model has 
been introduced, but CONNECTED is 
looking at the top-spec ‘Invincible’ trim. 
The 2.8-litre diesel engine gets a smaller 
turbocharger along with AdBlue to 
reduce exhaust emissions, and the
interior’s been tidied up to 
accommodate a large central 
touchscreen and comprehensive 
off-road controls.

The UK market receives only a single 
engine - a 2.8-litre four-cylinder 
turbodiesel. The large capacity and low 
cylinder count naturally mean it’s less 
smooth than competitors and it’s down 
on power too, with just 174bhp. But with 
almost 450Nm of torque, pulling power 
is ample, and it feels like it could cope 
not just with its 2.4-tonne weight, but the 
3-tonne trailer it’s permitted to tow.    

THE FIESTA ST MODEL
A long-time favourite on the UK hot 
hatch scene, the Fiesta has an entry-level 
ST-1 trim price tag of £18,995.

ST-2 trim starts from £19,995 in three-
door guise and £20,645 for the five-door 

model and adds significant extras like 
heated front seats and blue seatbelts, 
B&O PLAY premium sound system and 
Ford SYNC3 DAB radio with a larger 
eight-inch touchscreen as standard.

The three-door ST-3 model is priced from 
£21,495 while the five-door ST-3 starts 
from £22,145.

CONNECTED thinks the new Fiesta ST 
will be a winner:
• It’s fast: the new Fiesta ST accelerates 
from 0-62mph in 6.5sec, and has a top 
speed of 144mph
• It’s powerful: 200PS and 290nm of 
torque are available on demand when 
required
• It’s economical: the all-new, three-
cylinder, 1.5-litre EcoBoost engine has 
an official combined fuel economy of 
47.1mpg, and CO2 emissions of 136g/
km. 
• There are lots of nice sporty extras: 
every model has a flat-bottomed 
steering wheel, Recaro seats and ST 
sports suspension as standard
• Great tyres: All Fiesta ST models are 
also fitted with specially-developed 
Michelin Pilot Super Sport tyres, available 
for both 17in and 18in alloy wheels
• New cylinder deactivation 
technology: said to be a world first for a 
three cylinder engine, it further improves 
fuel efficiency by automatically stopping 

fuel delivery and valve operation for one 
of the cylinders at appropriate times
• It’s the first Fiesta ST to feature 
selectable Drive Modes: – Normal, Sport 
and Track 
• It’s safe - the new ST achieved the 
maximum five-star rating in the latest 
Euro NCAP testing

VOLVO TO DITCH DIESEL, 
STARTING WITH THE NEW S60

Volvo is set to ditch diesel by never 
launching another new car with a 
diesel engine. Kicking-off the move, 
the firm’s new Volvo S60 saloon will be 
available with petrol and petrol hybrid 
power only. 

The new model, which is due to be 
revealed by the summer with sales 
starting before the end of the year, will 
become the first modern Volvo to be 
produced without at least the option of 
diesel power. 

“Our future is electric,” said Volvo 
president Hakan Samuelsson, “and we 
will no longer develop a new generation 
of diesel engines. We will phase out cars 
with only an internal combustion engine, 
with petrol hybrid versions as a transi-
tional option as we move towards full 
electrification. The new S60 represents 
the next step in that commitment.”



19 Pennyburn Industrial Estate, Derry, Northern Ireland, BT48 0LU
www.voguecarsales.com

Finance packages available.
Pay nothing for 2 months.

028 7136 7707                finance@voguecarsales.com
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HOW TO DEAL WITH THE 
SOCIAL MEDIA TROLLS
Trolls are the people online who 
purposefully stir up trouble in social 
media communities and at times can be 
offensive, unpleasant and just darn right 
rude. 

So what do we do about that? Do we 
ignore them and hope they go away? Or 
do we face up to them? 

For companies, as well as individuals, it’s 
important to deal effectively with trolls so 
they don’t tarnish their brand or 
reputation and sully their online presence. 

So here are some top tips.

1: Use Humour Tactfully
An effective way to disarm a troll is to use 
humour.

For example, a troll blamed O2, for a girl 
not responding to his texts. O2 
responded with a humourous 
recommendation.

@O2 called out and disarmed this troll 
with a tweet that was retweeted more 
than 200 times and received 100+ 
favorites. When you make light of a troll’s 
tweet, you simultaneously acknowledge 
and defuse the situation.

2: Counter Fiction With Fact
If trolls are spreading rumours, tweeting 
wrong information or posting inaccura-
cies, nip it in the bud. The best way to 
disprove tales told by trolls is with facts.

Remember bendgate? Apple’s release of 
the new iPhone 6 
didn’t go as 
smoothly as 
planned. With 
rumours that the 
phone could bend 
in your pocket came 
the infamous hashtag 
#bendgate, and a lot 
of trolling.

Anyone that’s on social media will know of, probably read their 
comments and wondered what should I do about Trolls.

Trolls posted a lot of gags as they jumped 
on the Apple iPhone 6 #bendgate 
bandwagon.

Apple took a stand and responded to this 
crisis. The company admitted the phones 
could bend, but said it wouldn’t typically 
happen with normal iPhone use. Turns 
out bendgate was much ado about very 
little. Apple received only nine complaints 
about bending, and shared that 
information as well.

Apple chose to address the issue head-
on. They admitted there was an issue and 
that the issue affected very few customers. 
In doing so, they were able to stop any 
further controversy.

3: Don’t Join the Trolls
Commenters, followers and fans aren’t 
the only trolls on the Internet. Sometimes 
brands become the offenders. ‘Corporate 
trolling’ is when companies troll their fans. 
There is a fine line between being fun and 
engaging and simply being offensive. It’s 
better to err on the side of nice than what 
could be perceived as nasty.

Don’t become a troll. 
Instead, focus on dealing 
with your own trolls:

• Be an active member of 
your community. Closely 
monitor the conversations of 
your followers and fans on your 
social media channels. That way 
you can step in if trolling or bullying 
becomes a problem. Read all of your 
comments so you know the context and 
can respond appropriately.

• Set boundaries. If you have a troll 
problem or want to make sure you don’t 
run into one, set guidelines for your 
community to manage expectations. Post 
online etiquette in a visible place on your 
social channels or share a link to a blog 
post on the subject.

• Guidelines should be reasonable (for 
example: no abusive language, no harmful 
remarks, no bullying), but not too harsh. 
Also, let your community know what will 
happen to people who cross the line. 
Will you delete their comments? Ban the 
user? The goal isn’t to completely 
obliterate all negative comments; it’s to 
make the community a safe place for your 
fans.

• Always be nice. Treat all your fans, 
followers and trolls kindly. Behind every 
troll lies a real, breathing person who has 
feelings. In most cases trolls are looking 
for a reaction. Just keep your cool when 
the going gets tough.

The worst way to deal with a troll, hater 
or even just a disgruntled customer is to 
be impatient, sarcastic or combative. Just 
‘don’t feed the trolls’, and you’ll be fine.
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